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EDITORIAL
Halfway down the road to SDGs Attainment: Challenges ahead for Bangladesh

Bangladesh has been actively working toward achieving the 
Sustainable Development Goals (SDGs) since their adoption 
in 2015. The deadline for achieving the goals is 2030. The 
Sustainable Development Report of 2022 demonstrates that 
Bangladesh has achieved considerable success in reaching 
SDGs. Bangladesh’s 2022 SDGs score of 64.22 puts the country 
at 104th position out of 163 countries, a higher ranking than its 
116th place in 2019. 

Bangladesh is making notable progress on two of the 17 
goals - ‘no poverty’ and ‘quality education’. The country is also 
showing progress regarding many other goals, including zero 
hunger, good health and well-being, gender equality, clean 
water and sanitation, affordable and clean energy, industry, 
innovation, and infrastructure, and sustainable cities and 
communities. Conversely, more work needs to be done in 
areas like decent work and economic growth, life below 
water, peace, justice, and strong institution, and partnerships 
for the goals.

The major challenges which stand in the way of Bangladesh’s 
SDGs achievement are:

•	 Poverty and inequality: For Bangladesh, poverty and 
inequality are ongoing issues, with the emergence of the 
‘new poor’ since the pandemic making the situation more 
difficult.

•	 Climate change: Bangladesh is highly vulnerable to the 
consequences of climate change. Cyclones, floods, and 
droughts regularly affect this country, leading to extensive 
destruction and displacement. 

•	 Gender inequality: Gender inequality is another serious 
difficulty Bangladesh is facing. Females are not properly 
represented in administrative roles, and they face 
unfairness in education, job opportunities, and healthcare.

•	 Corruption: Corruption has posed a significant problem 
for Bangladesh. This weakens the government’s capacity 
to provide services and to regulate businesses.

•	 Lack of data: Bangladesh is missing reliable statistics on a 
wide variety of SDGs indicators. This hinders the capability 

to monitor progress and pinpoint areas that require 
further attention.

To speed up progress, it is important to promote the 
localization of initiatives and mobilize local government 
institutions (LGIs) and local communities to pursue sustainable 
goals at their level, as localization is a powerful motivator for 
the 2030 Agenda in the country. These institutions provide 
essential services in the fields of health, education, housing, 
food systems, water and sanitation, and many other areas, 
thus play an important part in achieving the SDGs. 

Bangladesh has experienced considerable success in the 
process of localization. However, there are substantial 
obstacles to successfully localising the SDGs, like:

•	 Inadequate local capacity and shortages of financial and 
other resources,

•	 Problems in policy coherence and coordination among 
national and local efforts,

•	 Limited awareness of the SDGs at the subnational level, 
and 

•	 Challenges related to the availability of data and capacities 
to perform subnational monitoring. 

Nevertheless, the country is striving to address these 
challenges, which have been exacerbated by the Covid-19 
pandemic.

In order for Bangladesh to remain successful in pursuing SDGs 
after graduating from the UN’s LDC-countries list in 2026 and 
continue to grow, it needs to focus on transforming into a 
knowledge-based economy, taking advantage of demographic 
dividends, increasing local resources, creating a pleasant 
business environment, moving towards manufacturing 
high-value goods, boosting export-oriented industries, and 
strengthening regional and global connectivity. 

The achievement of SDGs will still require some concerted 
efforts from all stakeholders. Bangladesh will hope to cross 
the finish line with everyone’s contribution.
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ARTICLE
TOTAL QUALITY MANAGEMENT - MEANING AND IMPORTANT CONCEPTS

Why would a customer come to you 
if your competitor is also offering the 
same product? The difference has to be 
there in quality. Your brand needs to be 
superior for it to stand apart from the 
rest.

Total Quality Management

Total Quality management is defined as 
a continuous effort by the management 
as well as employees of a particular 
organization to ensure long term 
customer loyalty and customer 
satisfaction. Remember, one happy 
and satisfied customer brings ten new 
customers along with him whereas one 
disappointed individual will spread bad 
word of mouth and spoil several of your 
existing as well as potential customers.

You need to give something extra to 
your customers to expect loyalty in 
return. Quality can be measured in 
terms of durability, reliability, usage 
and so on.

To understand the meaning of “Total quality management”, let us first know what does Quality mean? Quality refers to a 
parameter which decides the superiority or inferiority of a product or service. Quality can be defined as an attribute which 
differentiates a product or service from its competitors. Quality plays an essential role in every business. Business marketers 
need to emphasize on quality of their brands over quantity to survive the cut throat competition.

Total quality management is a 
structured effort by employees to 
continuously improve the quality of 
their products and services through 
proper feedbacks and research. 
Ensuring superior quality of a product 
or service is not the responsibility of a 
single member.

Every individual who receives his/her 
paycheck from the organization has to 
contribute equally to design foolproof 
processes and systems which would 
eventually ensure superior quality of 
products and services. Total Quality 
management is indeed a joint effort 
of management, staff members, 
workforce, suppliers in order to meet 
and exceed customer satisfaction 
level. You can’t just blame one person 
for not adhering to quality measures. 
The responsibility lies on the shoulder 
of everyone who is even remotely 
associated with the organization.

Total quality management ensures 
that every single employee is working 
towards the improvement of work 
culture, processes, services, systems 
and so on to ensure long term success.

Total Quality management can be 
divided into four categories:

•	 Plan

•	 Do

•	 Check

•	 Act

Also referred to as PDCA cycle.

1. Planning Phase

Planning is the most crucial phase of 
total quality management. In this phase 
employees have to come up with their 
problems and queries which need to be 
addressed. They need to come up with 
the various challenges they face in their 
day to day operations and also analyze 
the problem’s root cause. Employees 
are required to do necessary research 
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and collect relevant data which would 
help them find solutions to all the 
problems.

2. Doing Phase

In the doing phase, employees develop 
a solution for the problems defined in 
planning phase. Strategies are devised 
and implemented to overcome the 
challenges faced by employees. The 
effectiveness of solutions and strategies 
is also measured in this stage.

3. Checking Phase

Checking phase is the stage where 
people actually do a comparison 
analysis of before and after data 
to confirm the effectiveness of the 
processes and measure the results.

4. Acting Phase

In this phase employees document 
their results and prepare themselves to 
address other problems.

Importance of Quality Management

“Quality management” ensures 
superior quality products and services. 
Quality of a product can be measured 
in terms of performance, reliability and 
durability. Quality is a crucial parameter 
which differentiates an organization 
from its competitors.

Quality management tools ensure 
changes in the systems and processes 
which eventually result in superior 
quality products and services. Quality 
management methods such as Total 
Quality management or Six Sigma 
have a common goal - to deliver a high 
quality product.

Quality management is essential to 
create superior quality products which 
not only meet but also exceed customer 
satisfaction. Customers need to be 
satisfied with your brand. Business 
marketers are successful only when 
they emphasize on quality rather than 
quantity. Quality products ensure that 

you survive the cut throat competition 
with a smile.

Quality management is essential for 
customer satisfaction which eventually 
leads to customer loyalty. How do you 
think businesses run? Do businesses 
thrive only on new customers? It is 
important for every business to have 
some loyal customers. You need to have 
some customers who would come back 
to your organization no matter what.

Would you buy a Nokia mobile again 
if the previous handset was defective? 
The answer is NO.

Customers would return to your 
organization only if they are satisfied 
with your products and services. Make 
sure the end-user is happy with your 
product. Remember, a customer would 
be happy and satisfied only when your 
product meets his expectations and 
fulfills his needs. Understand what 
the customer expects from you? Find 
out what actually his need is? Collect 
relevant data which would give you 
more insight into customer’s needs and 
demands.

Customer feedbacks should be 
collected on a regular basis and carefully 
monitored. Quality management 
ensures high quality products and 
services by eliminating defects and 
incorporating continuous changes and 
improvements in the system. High 
quality products in turn lead to loyal 
and satisfied customers who bring ten 
new customers along with them. Do 
not forget that you might save some 
money by ignoring quality management 
processes but ultimately lose out on 
your major customers, thus incurring 
huge losses.

Quality management ensures that you 
deliver products as per promises made 
to the customers through various modes 
of promotions. Quality management 
tools help an organization to design and 

create a product which the customer 
actually wants and desires.

Quality Management ensures increased 
revenues and higher productivity for 
the organization. Remember, if an 
organization is earning, employees 
are also earning. Employees are 
frustrated only when their salaries or 
other payments are not released on 
time. Yes, money is a strong motivating 
factor. Would you feel like working if 
your organization does not give you 
salary on time? Ask yourself. Salaries 
are released on time only when 
there is free cash flow. Implementing 
Quality management tools ensure 
high customer loyalty, thus better 
business, increased cash flow, satisfied 
employees, healthy workplace and so 
on. Quality management processes 
make the organization a better place to 
work.

Remove unnecessary processes 
which merely waste employee’s time 
and do not contribute much to the 
organization’s productivity. Quality 
management enables employees to 
deliver more work in less time.

Quality management helps 
organizations to reduce waste and 
inventory. It enables employees to work 
closely with suppliers and incorporate 
“Just in Time” Philosophy.

Quality management ensures close 
coordination between employees of 
an organization. It inculcates a strong 
feeling of team work in the employees.

Elements of Total Quality 
Management

The success of total quality management 
depends on following eight elements 
which are further classified into 
following four groups.

•	 Foundation

•	 Building Bricks

•	 Binding Mortar

•	 Roof
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Foundation

Foundation further includes Ethics, 
Integrity and Trust

The entire process of Total Quality 
Management is built on a strong 
foundation of Ethics, Integrity and Trust. 
Total Quality Management involves 
every single employee irrespective 
of his designation and level in the 
hierarchy.

Ethics: Ethics is an individual’s 
understanding of what is good and 
bad at the workplace. A thin line of 
difference does exist between good 
and bad, which is for you to decide. 
Ethics teach an individual to follow code 
of conduct of organization and adhere 
to rules and regulations.

Integrity: Integrity refers to honesty, 
values and an individual’s sincerity at 
workplace. You need to respect your 
organization’s policies. Avoid spreading 
unnecessary rumours about your fellow 
workers. Total Quality Management 
does not work in an environment where 
employees criticize and backstab each 
other.

Trust: Trust is one of the most important 
factors necessary for implementation 
of total quality management. 
Employees need to trust each other to 
ensure participation of each and every 
individual. Trust improves relationship 
among employees and eventually helps 
in better decision making which further 
helps in implementing total quality 
management successfully.

Bricks

Bricks are placed on a strong foundation 
to reach the roof of recognition. The 
foundation needs to be strong enough 
to hold the bricks and support the roof.

Training: Employees need to be 
trained on Total Quality Management. 
Managers need to make their fellow 
workers aware of the benefits of total 

quality management and how would 
it make a difference in their product 
quality and eventually yield profits for 
their organization. Employees need 
to be trained on interpersonal skills, 
the ability to work as a team member, 
technical know-how, decision making 
skills, problem solving skills and so 
on. Training enables employees to 
implement TQM effectively within their 
departments and also make them 
indispensable resources.

Teamwork: Team work is a crucial 
element of total quality management. 
Rather than working individually, 
employees need to work in teams. 
When individuals work in unison, they 
are in a position to brainstorm ideas and 
come up with various solutions which 
would improve existing processes and 
systems. Team members ought to help 
each other to find a solution and put 
into place.

Leadership: Leadership provides 
a direction to the entire process of 
Total Quality Management. Total 
Quality Management needs to have a 
supervisor who acts as a strong source 
of inspiration for other members and 
can assist them in decision making. A 
leader himself needs to believe in the 
entire process of TQM for others to 
believe in the same. Proper downloads, 
briefs about TQM must be given from 
to time to employees to help them in its 
successful implementation.

Binding Mortar

Binding Mortar binds all the elements 
together.

Communication - Communication binds 
employees and extracts the best out of 
them. Information needs to be passed 
on from the sender to the recipient in its 
desired form. Small misunderstandings 
in the beginning lead to major problems 
later on. Employees need to interact 
with each other to come up with 

problems existing in the system and 
find their solutions as well.

Three types of Communication take 
place between employees:

Downward Communication: Flow 
of information takes place from the 
management to the employees

Upward Communication: Flow of 
information takes place from the 
employees to the top level management

Sideways Communication: 
Communication also takes place 
between various departments.

Roof

Recognition: Recognition is the final 
element of Total Quality Management. 
Recognition is the most important 
factor which acts as a catalyst and 
drives employees to work hard as a 
team and deliver their lever best. Every 
individual is hungry for appreciation 
and recognition. Employees who 
come up with improvement ideas 
and perform exceptionally well must 
be appreciated in front of all. They 
should be suitably rewarded to expect 
a brilliant performance from them even 
the next time.

Quality Management Tools

Quality Management tools help 
organization collect and analyze data 
for employees to easily understand and 
interpret information.

Quality Management tools help 
employees identify the common 
problems which are occurring 
repeatedly and also their root causes. 
Quality Management tools play a crucial 
role in improving the quality of products 
and services.

Following are the quality management 
tools:

•	 Check List - Check lists are useful 
in collecting data and information 
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easily. Check list also helps 
employees to identify problems 
which prevent an organization 
to deliver quality products which 
would meet and exceed customer 
expectations.

	 Check lists are nothing but a long list 
of identified problems which need 
to be addressed. Once you find a 
solution to a particular problem, 
tick it immediately. Employees refer 
to check list to understand whether 
the changes incorporated in the 
system have brought permanent 
improvement in the organization or 
not?

•	 Pareto Chart - The credit for Pareto 
Chart goes to Italian Economist - 
Wilfredo Pareto. Pareto Chart helps 
employees to identify the problems, 
prioritize them and also determine 
their frequency in the system.

	 Pareto Chart often represented by 
both bars and a line graph identifies 
the most common causes of 
problems and the most frequently 
occurring defects. Pareto Chart 
records the reasons which lead to 
maximum customer complaints 
and eventually enables employees 
to formulate relevant strategies to 
rectify the most common defects.

•	 The Cause and Effect Diagram 
- Also referred to as “Fishbone 
Chart” (because of its shape which 
resembles the side view of a fish 
skeleton)and Ishikawa diagrams 
after its creator Kaoru Ishikawa, 
Cause and Effect Diagram records 
causes of a particular and specific 
problem.

	 The cause and effect diagram plays 
a crucial role in identifying the root 
cause of a particular problem and 
also potential factors which give 
rise to a common problem at the 
workplace.

•	 Histogram - Histogram, introduced 
by Karl Pearson is nothing but a 
graphical representation showing 
intensity of a particular problem. 
Histogram helps identify the cause 
of problems in the system by 
the shape as well as width of the 
distribution.

•	 Scatter Diagram - Scatter Diagram 
is a quality management tool 
which helps to analyze relationship 
between two variables.

	 In a scatter chart, data is represented 
as points, where each point denotes 
a value on the horizontal axis and 
vertical axis.

	 Scatter Diagram shows many points 
which show a relation between two 
variables.

•	 Graphs - Graphs are the simplest 
and most commonly used quality 
management tools.

	 Graphs help to identify whether 
processes and systems are as per 
the expected level or not and if not 
also record the level of deviation 
from the standard specifications.

Managers play an important role in 
Total Quality Management:

Initiating and implementing total 
quality management programs require 
great amount of planning and research. 
Managers need to get trained in various 
TQM practices before implementing 
the same. There are costs involved 
with the entire process of total quality 

management. It is the manager’s 
responsibility to allocate budgets for 
TQM at the beginning of every financial 
year. Remember, you can’t crib later 
on. Read a lot about total Quality 
management.

You need to be convinced first why 
quality is such an important parameter 
in every business. If you yourself are 
not convinced, it would be very difficult 
for you to convince other departments 
for implementing TQM. Know who 
your customers are? Understand 
your target market carefully. Go out, 
meet customers and find out as to 
what all they expect from your brand. 
Customer feedbacks play an important 
role in formulating strategies for total 
quality management. As a manager; 
you need to work closely with the 
senior management, human resource 
professionals to develop foolproof 
implementation strategies. Remember, 
a manager has to act as a bridge 
between the senior management and 
the entire workforce.

The role of a manager is to act as 
a facilitator at the workplace. It is 
your duty to assist employees in 
implementing TQM. As a manager, it is 
your responsibility to select and appoint 
right individuals who can work as line 
managers and take charge of the entire 
project. The employees you select ought 
to be reliable and diligent and should 
be capable enough to handle a crucial 
project like total quality management. 
It is the manager’s responsibility to 
assign resources for total quality 
management, allocate time for various 
training programs and appreciate 
employees who come up with various 
improvement ideas and strategies 
which would help the organization 
deliver superior quality products. 
Further train your subordinates to 
ensure smooth implementation of TQM 
without any obstacles.
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A manager must communicate the 
benefits of total quality management to 
all other members of the organization. 
Call employees on a common 
platform and address the benefits 
and importance of total quality 
management. Make them understand 
how successful implementation of total 
quality management programs would 
yield high quality products which would 
not only benefit the organization but 
also the employees associated with 
the same. Why do we always think of 
outsourcing trainers? Why can’t we train 
employees on our own? Believe me, as 
a manager if you train your employees, 
the results would be better rather than 
an unknown face coming and loading 
them with information. Do not forget, a 
trainer needs to be prepared for every 
question. Do your homework carefully.

Remember, a manager is always a 
strong source of inspiration for other 
employees. You need to practice total 
quality management yourself before 
expecting others to believe in the same. 
Customer feedbacks should be carefully 
monitored and taken into consideration 
while formulating company’s major 
strategies. Provide frequent reports to 
staff members highlighting scope of 
improvement.

Customers play an important role in 
total quality management.

Before we proceed further, let me ask 
you a very simple question. What is the 
basic difference between a successful 
and an unsuccessful business?

A business is successful only when its 
products and services have enough 
buyers in the market. Yes there 
are several other parameters also 
but customers play a crucial role in 
deciding the success and failure of 
an organization. Business marketers 
need to focus on their end-users and 
what exactly they expect from their 
organization. Customer feedbacks 

should be regularly and carefully 
monitored before formulating any 
major business strategy. How can you 
ignore your customers who pay for 
your products which eventually bring 
revenues to your organization and yield 
higher profits?

Understand the needs and demands of 
the customers

Total quality management ensures that 
employees understand their target 
customers well before making any 
changes in the processes and systems 
to deliver superior quality products for 
better customer satisfaction. In fact, 
organizations introduce total quality 
management or any other quality 
management process to increase their 
customer base and levels of customer 
satisfaction. Total Quality management 
increases an organization’s database 
of loyal customers who would not go 
anywhere, no matter what. Believe me, 
without customers a business can’t 
even exist.

Quality of a product is not defined only 
in terms of its durability, packaging, 
reliability, timely delivery and so on but 
also a customer’s overall experience with 
the organization. Remember customer 
dissatisfaction leads to loss of business. 
In service industry, employees need to 
interact with the customers sensibly and 
with utmost care and professionalism 
to expect happy and loyal customers. 
Design various feedback forms for the 
customers for them to share what they 
feel about your products and services. 
The feedbacks may be in favor of your 
organization, may not be in favor of 

your business. Negative comments or 
feedbacks of the customers should not 
be ignored. As a part of total quality 
management, employees should sit 
on a common platform, brainstorm 
ideas and come to concrete solutions 
which would improve the systems and 
processes to eventually delivery what 
the customer expects. No amount of 
total quality management would help if 
you ignore your customers.

In case of physical products, customers 
are satisfied when the products are:

•	 Durable

•	 Reliable

•	 Easy to Use

•	 Adaptable

•	 Appropriate

In case of service industry customers 
are satisfied only when:

•	 Employees are friendly and polite

•	 Employees are honest and do not 
make fake promises

•	 Employees are easy approachable

•	 Employees are willing to listen and 
address customer grievances

•	 Organizations respond to customer 
requests on time.

Source: https://managementstudyguide.com
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CHAMBER EVENTS

INDIAN HIGH COMMISSIONER TO BANGLADESH VISITED THE CHAMBER

His Excellency Mr. Pranay Verma, Indian High Commissioner to Bangladesh, visited the Chamber’s Gulshan office during a 
luncheon meeting on 23 May 2023. Members of the Chamber’s Board of Directors and the business community discussed with 
him various topics on bilateral trade and its development. The event was attended by members of the business community 
and the media.

CHAMBER JOINTLY WITH PRI ORGANIZED POST-BUDGET DISCUSSION

The Chamber, jointly with Policy Research Institute (PRI), organized a post-budget 2023-2024 discussion titled “Bangladesh 
from Vulnerability to Resilience and Rapid Inclusive Development” on 03 June 2023 at the Chamber’s Motijheel Office. Mr. 
M. A. Mannan, MP, Hon’ble Minister, Ministry of Planning, graced the event as the Chief Guest.  The Chamber’s Senior Vice-
President Mr. Kamran T. Rahman made the welcome remarks while Dr. Zaidi Sattar, Chairman, PRI, set the tone by discussing 
the national budget with respect to the world economy. This followed a panel discussion moderated by Mr. Habibullah N. 
Karim, Vice-President of the Chamber.   Mr. Adeeb H. Khan, FCA, Member of the Board of Directors of the Chamber discussed 
how the industries viewed the budget while Dr. Sadiq Ahmed, Vice Chairman, PRI, discussed the challenges of the budget. 
Finally, Chamber’s Vice-President Mr. Habibullah N. Karim offered a vote of thanks. The Chamber’s Secretary-General and 
CEO Mr. Farooq Ahmed moderated the event which was followed by lunch. The discussion was attended by members of the 
business community, think tanks, and the media.
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MEMBERS NEWS

Unilever Bangladesh Ltd. 
(UBL), the consumer goods 
company, has recently 
signed an agreement 
with Orange Corners, an 
initiative of the Ministry 
of Foreign Affairs of the 
Netherlands, to support 
young entrepreneurs in 
Bangladesh. Implemented 
by YY Ventures, BYLC 
Ventures, and SAJIDA 
Foundation, and supported 
by the DBL Group and 
Unilever, the Orange 
Corners program in 
Bangladesh aims to create 
opportunities for the next generation of Bangladeshi business leaders by providing them with the necessary tools and resources 
to succeed. With a strong presence in 17 Hubs across Africa and the Middle East, Orange Corners launched its 18th Hub in 
Bangladesh -- its first in Asian nation -- in early February 2023. Speaking on the partnership, Unilever Bangladesh's CEO and 
Managing Director Zaved Akhtar said, "Bangladesh's journey over the last few decades has been nothing but short of a miracle, 
and the economy has immense potential with an enormous pool of young talent. If all young people get the opportunity to 
acquire the right skills and their personal development, our progress should be unlimited."

UNILEVER BANGLADESH LTD.

Mutual Trust Bank (MTB) held an open loan disbursement ceremony at Bagatipara, Natore on 13 May 2023 to support marginal 
farmers. As part of this program, 83 turmeric producers were provided with cheques for cultivating the spice in order to reduce 
the country’s import dependency. Md. Abul Kalam Azad, Director, the Bangladesh Bank, Agricultural Credit Department, Head 
Office, Dhaka graced the occasion as the Chief Guest while Md. Khalid Mahmood Khan, Deputy Managing Director & Chief 
Business Officer, MTB presided over the event. Among others, Abdul Mannan, Head of Branch Banking Division, Sanjib Kumar 
Dey, Head of SME & Agri Banking Division, Iftekhar Aziz, Head of SME CRM Department, Forhad Zulfikar Rafel, Vice President 
of Field Operation, i-Farmer, representatives from local government authorities were present in the event. The endeavor 
exemplifies MTB’s unwavering dedication to bolstering the agricultural industry and empowering marginalized farmers through 
financial aid.

MUTUAL TRUST BANK
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AB Bank Limited disbursed agricultural loans to over 5,000 small and marginal farmers through smart cards under its own 
supervision at Dinajpur. The program was organized at Gor-e-Shaheed Baro Maidan in Dinajpur. Whip of National Parliament 
Iqbalur Rahim MP was present as the Chief Guest. Md Anisur Rahman, ADC (revenue), Md Mominul Karim, Additional SP (admin 
& finance), Dinajpur, Md Nuruzzaman, Deputy Director, Directorate of Agricultural Extension, Khamarbari, Dinajpur, Emdad 
Sarker, Chairman, Sadar Upazila Parishad and President, Dinajpur Sadar Upazila Awami League, Md Ramiz Alam, UNO, Dinajpur 
Sadar, Dinajpur and Advocate Touhidul Islam Sarker, President, Dinajpur Bar Association were present as Special Guests.

AB BANK LIMITED

Standard Chartered, Japan-Bangladesh Chamber of Commerce & Industry (JBCCI), Japanese Commerce and Industry Association 
in Dhaka (JCIAD), and the Japan External Trade Organization (JETRO) recently organized a keynote and panel discussion on 
the topic of “Our Shared Aspiration: Accelerating the Japan-Bangladesh Strategic Partnership.” The event brought senior 
stakeholders from the private sector, chambers of commerce, think tanks, and government together to discuss and contribute 
to a shared roadmap focused on accelerating the transition of Japan-Bangladesh bilateral ties from a comprehensive to a 
strategic partnership.

Speaking at the event, Mohammad Naser Ezaz Bijoy, Chief Executive Officer, Standard Chartered Bangladesh, said, “Japan and 
Bangladesh’s partnership involves a huge element of trust and confidence that has been built over time through our people-to-
people connections as well as a journey of economic prosperity that both the countries have taken together. Under the guidance 
of the honorable Sheikh Hasina, Prime Minister of the People’s Republic of Bangladesh and the honorable Kishida Fumio, Prime 
Minister of Japan, the strategic partnership will transform our economic landscape and accelerate the inclusive prosperity 
journey. The three strategic areas that are key for Bangladesh’s continued prosperity are the digital economy, agrobusiness, 
and sustainable finance – each of these areas, Japan can contribute significantly.”

STANDARD CHARTERED
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10 Minute School, 
the leading education 
technology company, 
joined hands with MetLife 
Bangladesh to provide 
insurance facilities to 
its employees. The 
insurance will cover costs 
for accidents, disability, 
loss of life and medical 
emergencies. An agreement 
signing ceremony was 
held between 10 Minute 
School and MetLife 
Bangladesh. The Edtech 
company selected MetLife 
as the employee insurance 
provider because of the 

insurer’s customized solutions, online claims settlement service, faster payment of insurance claims and financial strength. 
Established in 2015, 10 Minute School is now the leading online educational platform in Bangladesh. Around 30 lakh students 
access quality education every day through 10 Minute School to boost their learning. Nafis Akhter Ahmed, Chief Corporate 
Business Officer of MetLife Bangladesh, said,” Insurance is vital for employee wellbeing. With insurance’s financial protection, 
they do not need to worry about medical emergencies which lessens uncertainty of life.” In Bangladesh, MetLife provides 
insurance protection to over 270,000 employees and their dependents of more than 800 organizations.

METLIFE BANGLADESH

As part of their company-wide wellness drive, BRAC Bank has recently implemented several new initiatives to promote the 
wellness of their employees. One noteworthy initiative is the introduction of yoga classes, making BRAC Bank the first bank in 
the industry to offer this benefit. These yoga classes are available in-person and virtually, allowing coworkers from different 
parts of the country to participate. In 2022, the bank established a fully equipped gym at its head office. Additionally, under 
the guidance and inspiration of the bank's senior leadership, coworkers have formed various reading clubs in different offices. 
These clubs gather monthly to discuss specific books, providing a refreshing break from the daily routine and contributing 
to overall well-being. Selim R. F. Hussain, the Managing Director and CEO of BRAC Bank, emphasized the importance of the 
well-being of their coworkers for their personal and professional development. He also recognized that a healthy and content 
workforce is vital for the growth and success of the organization.

BRAC BANK
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LafargeHolcim Bangladesh Limited (LHBL) won the SDG Brand Champion Awards 2023 in two categories -- 'Affordable and 
Clean Energy' and 'Sustainable Community Development'. The company's sustainable waste management through Geocycle 
was the winner and the initiative of sustainable community development was awarded as honorable mention in the respective 
categories. Kaushik Mukherjee, Head of Geocycle, and Thuhidul Islam, Senior Manager, Communications, received awards at 
the award giving ceremony organized by the Bangladesh Brand Forum at a city hotel recently.

LAFARGEHOLCIM BANGLADESH LIMITED

Eastern Bank Ltd (EBL) launched a dedicated China Business Desk in Dhaka to facilitate cross-border business and banking 
services for China-Bangladesh trade. The center at EBL's head office in Gulshan aims to meet the comprehensive banking needs 
of Chinese companies and investors in Bangladesh. The inaugural event featured addresses by Planning Minister MA Mannan 
MP, FBCCI President Md Jashim Uddin, Economic and Commercial Counselor at the Embassy of China to Bangladesh Song 
Yang and EBL Managing Director and CEO Ali Reza Iftekhar, who highlighted China's significant share of nearly 17 percent in 
Bangladesh's total trade, surpassing India and the USA. He informed about China's growing interest in investing in sectors such 
as ICT, food processing, and renewable energy in Bangladesh.

EASTERN BANK LTD
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CORPORATE NEWS

Unilever Consumer Care's profit grew nearly 17 percent year-
on-year to Tk 201.35 million in the first three months of this 
year despite a 10.6 percent drop in the sales revenue due to 
the inflationary pressure. Operating efficiencies, higher net 
finance income, and one-off benefit from a reassessment of 
past liabilities helped the consumer goods company to boost 
earnings. The earnings per share (EPS) rose to Tk 16.72 in the 
first quarter through March from Tk 14.33 a year earlier. In 
the quarter, prices of raw and packaging materials increased 
significantly but that could not keep the business from growing 
due to a reduction in operating expenses and higher finance 
income. The company brought the operating spending down 
by 23 percent year-on-year in January-March while its net 
finance income saw a staggering 801 percent jump during the 
quarter.

Linde Bangladesh reported Tk 140 million in profit for January-
March quarter of 2023, the lowest since April-June 2020 when 
its business was hampered by the country-wide lockdown 
aimed at curbing the spread of Covid. The profit of leading 
medical and industrial gas producer nosedived more than 
51 percent year-on-year in the first quarter of this year. The 
company's sales revenue dropped more than 8 percent year-
on-year to Tk 1.25 billion in the quarter as the demand for 
medical oxygen, its main product, kept falling.

IPDC Finance endured a 93 percent decline in profit after tax 
in January-March 2023 quarter, compared to the same period 
of the previous year as interest income and operating income 
fell sharply while operating expenses rose. Interest income 
went down more than 6 percent year-on-year in the quarter 
due to a reduction in the interest spread which declined to 
2.90 percent in Q1, 2023 from 3.58 percent in Q1, 2022. The 
company's total operating income went down by 25 percent 
year-on-year in the first quarter to Tk 708.61 million because 
of low investment income, brokerage commission and other 
related income. On the other hand, operating expenses 
climbed year-on-year by 25 percent in Q1, 2023.

 

Heidelberg Cement Bangladesh, which produces Scan-
branded cement, registered a Tk 387 million net profit in the 
three months ending March 2023 compared to a loss of Tk 
168 million in the same quarter a year before. The cement 
manufacturer managed to make a profit as its sales revenue 
increased 5 percent to Tk 5.68 billion while cost of production 
dropped 6 percent to Tk 4.82 billion during the quarter. As a 
result, the company's earnings per share surged to Tk 6.85 in 
the January-March quarter of 2023 against a loss of Tk 2.97 
per share in the same quarter last year.  In the previous five 
quarters, the company incurred a huge loss owing to the 
skyrocketing prices of raw materials and foreign currency 
fluctuations.

Robi Axiata posted a 5.52 percent year-on-year profit growth 
to Tk 420 million for January-March, backed by higher 
revenue. However, higher costs of revenue generation and 
foreign exchange loss kept Robi's profit from growing at an 
expected rate. The taka becoming cheaper against the dollar 
multiplied the company's foreign exchange loss by 7.3 times 
year-on-year to Tk 756 million during the quarter ended in 
March. Despite the loss, overall revenue increased 16 percent 
year-on-year to Tk 23.48 billion in the three months, riding on 
voice and data revenue growth. Robi made Tk 1.83 billion in 
annual profit in 2022 and declared a 7 percent cash dividend, 
the highest since its listing in the stock market.

LafargeHolcim's profit more than doubled year-on-year to 
Tk 1.91 billion in the first quarter through March, backed by 
what it said is new products and innovative building material 
solutions. The company’s sales revenue also jumped 37 
percent year-on-year to Tk 8.54 billion in the quarter. The 
company's profit before interest and tax (EBIT) stood at Tk 
2.43 billion in the quarter, a whopping 90 percent jump from 
the same quarter a year ago despite challenging market 
conditions.
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British American Tobacco (BAT) Bangladesh registered a 
9.35 percent year-on-year profit growth to Tk 4.56 billion in 
January-March 2023, driven by higher exports of tobacco leaf 
and increased sales of sticks in the domestic market. The 
company's leaf exports more than doubled year-on-year to Tk 
956 million while domestic cigarette sales grew by 14 percent 
to Tk 21.73 billion in the first three months of the year. As a 
result, revenue jumped 16 percent year-on-year to Tk 22.68 
billion in the first quarter. BAT has secured a steady business 
growth for the past three years, even amid several economic 
adversities, riding on increased demand for cigarettes.

Runner Automobiles is going to issue bonds of Tk 2.65 billion 
to expand its customer base and build a rooftop solar plant 
for its three-wheeler manufacturing plant. The indicative 
issue size of each bond is $25 million. It will be unsecured, 
redeemable, non-convertible, guaranteed and sustainability 
bond. The fund would be raised through private placement 
to potential investors, such as banks, insurance companies, 
financial institutions, corporate houses, non-resident 
Bangladeshis, and high net worth individuals. The yield of the 
bonds will range from 8.5 percent to 9 percent per annum 
with a seven-year maturity.

DBH Finance PLC's profit went down 16 percent year-on-year 
to Tk 261 million in the three months through March 2023 
due to lower interest income and higher interest payment 
on deposits. The largest and specialized housing finance 
institution's interest income fell 12 percent year-on-year to Tk 
451 million in the first quarter of this year but the company's 
interest payment on deposits and borrowing surged by 23 
percent year-on-year to Tk 888 million. At the same time, 
operating expenses jumped 10 percent to Tk 157 million in the 
quarter as salary and allowances, rent, taxes and electricity 
costs hiked. However, the company managed to raise Tk 1.11 
billion new deposits in the quarter.

Banglalink, the mobile phone network operator, announced 
a strong performance in the first quarter (Q1) of 2023, 
maintaining its impressive growth momentum. The company's 
parent company, VEON, published its Q1 results, revealing that 
its total revenue for the quarter grew by an impressive 17.7% 
YoY (Year on Year) to Tk 14.62 billion.  The operator's service 
revenue in Q1 grew by 18% YoY, maintaining its double-
digit growth for four consecutive quarters. Its data revenue 
increased by 35% YoY in Q1, and it achieved a significant 
milestone by reaching a subscriber base of 4 crores.

United Power Generation & Distribution Company's profit fell 
22 percent year-on-year in the third quarter through March 
2023 mainly for the gas price hike implemented since February. 
Following a government decision, independent power 
producers (IPPs) like United Power and rental power plants 
had to purchase gas at Tk 14 per unit (one cubic meter), which 
increased from Tk 5.02 per cubic meter. Foreign exchange 
losses also jumped during the period. Consequently, United 
Power's profit eroded and its consolidated EPS (earnings per 
share) went down to Tk 4.28 for the latest quarter of FY23 
from Tk 5.50 reported for the same quarter a year ago. United 
Power reported a foreign exchange loss of Tk 703.89 million 
for the nine months of FY23, increased from Tk 11.76 million 
for the same period of the previous fiscal year.

The Peninsula Chittagong's profit dropped 37.5 percent year-
on-year to Tk 5.93 million in January-March of the current 
financial year mainly for higher cost of sales. As a result, the 
earnings per share came down to Tk 0.05 in the third quarter 
from Tk 0.08 in the same quarter of the previous fiscal year. 
However, the company remained in the red in the nine months 
through March for making a huge loss in the first quarter (Q1) 
ended in September 2022. It could not offset the loss with 
the profits in Q2 and Q3. The hotel business had suffered 
immensely during the pandemic because of social restrictions 
and lockdowns imposed by the government. Business was 
expected to recover as the pandemic waned but then it was 
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followed by the Russia-Ukraine war that pushed commodity 
prices up globally. Peninsula's revenue mainly comes from the 
hotel business, with a significant portion generated from the 
interest on bank fixed deposits.

The Board of Directors of Exim Bank has decided to issue 
Mudaraba Subordinated Bond (fifth Issue) for Tk 6.0 billion. 
The private commercial bank will issue the bond as a process of 
inclusion in Tier-II capital as “Subordinated debt”, for a period 
of seven years tenure through private placement. However, 
the bond issue is subject to approval by concerned regulatory 
authorities – Bangladesh Bank and Bangladesh Securities and 
Exchange Commission and compliance of all formalities in this 
respect. The bank’s first quarter’s earnings per share dropped 
44 percent year-on-year to Tk 0.14 for January-March 2023 
due to increase in provision for investments and other assets.

Eastern Bank Limited (EBL) arranged a Tk2,500 million 
syndicated loan facility for Crown Cement PLC. A consortium 
of four banks namely State Bank of India, Bank Asia Limited, 
Dhaka Bank Limited, and Eastern Bank Limited participated in 
the closure of the deal. The syndication financing will facilitate 
the expansion plan of Crown Cement PLC and setting up its 6th 
unit. The new unit will have state-of-the-art VRM technology 
which is environmentally friendly and produces high-quality 
cement. With the new unit in operation, the total production 
capacity of Crown Cement will reach approximately 19,000 MT 
per day making it one of the largest cement producers in the 
country.

Intraco Refueling Station inked a deal with the state-run 
Sundarban Gas Company Ltd to supply gas from Bhola to gas-
starved industries in Dhaka and its adjacent areas.  According 
to the deal, Intraco will compress natural gas and transport 
it to the consumers' end through cascade cylinders in trucks. 
This is the first such agreement in the country to compress 
state's natural gas and supply it to users' ends with the help of 
the private sector.

Indo-Bangla Pharmaceuticals endured a 92 percent year-
on-year drop in income in the January-March quarter of 
FY23, driven by a decline in sales and a significant increase 
in financial expenses. The drug maker reported a profit of 
only Tk 1 million in the three months through March this year, 
down from Tk 13 million in the same quarter a year before. 
Its sales revenue decreased 28 percent year-on-year to Tk 
103 million in the quarter while financial expenses jumped 
58 percent to Tk 1.69 million. The company's net operating 
cash flow per share (NOCFPS) nosedived to Tk 0.06 in the nine 
months through March this year, down from Tk 0.55 in the 
same period of the previous fiscal year due to higher payment 
to suppliers. Situated in Barisal, Indo-Bangla Pharma was 
founded by Ramlal Vatracharge in 1954.

KAZI BADAM LIMITED
Kazi Badam Ltd, a concern of Kazi Farms Group,  is going to set 
up an agro-processing (cashew nut) plant in BEPZA Economic 
Zone (BEPZA EZ). The local company will invest $17.22 million 
to produce cashew nut kernel and cashew nut shell liquid. This 
would be the first agro-based industry in the BEPZA Economic 
Zone. Kazi Badam signed an agreement to this effect with 
Bangladesh Export Processing Zones Authority (BEPZA) 
recently. Kazi Badam will produce 13,050 tonnes of cashew 
nut kernel and cashew nut shell liquid annually, and create 
employment opportunities for 494 Bangladeshi nationals.

Index Agro Industries plans to use more than half of its Tk 500 
million IPO proceeds in any "profitable projects" but not for 
the construction of building and machinery installation for 
which the fund was raised in January 2021. The company also 
seeks one more year to fully utilize IPO fund. Index Agro had 
already spent more than Tk 231 million of the collected funds, 
of which Tk 138.50 million went into paying a short-term loan 
from Bank Asia. The company manufactures and markets 
animal feed and produces day-old-chicks (DOC). To meet the 
growing demand for chicken, it has set up two breeder farms 
and hatchery at Rajendrapur and Bogura and a feed mill at 
Bhaluka.
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NATIONAL NEWS
CHINESE FIRM TO INVEST $10.73 MILLION IN BEPZA EP

Join Win (Bangladesh) Company Ltd. is going to set up a shoe 
accessories manufacturing plant in BEPZA Economic Zone 
(EZ) with an investment of US$ 10.73 million. The company 
recently signed an agreement to this effect with Bangladesh 
Export Processing Zones Authority (BEPZA). This fully modern 
automated factory will annually produce 7 million pairs of 
shoe accessories items like PU insole, PU midsole, PU outsole, 
TPU outsole, rubber outsole and open cell PU insole. The 
company will manufacture shoe accessories for prominent 
brands like Nike, Adidas, Puma, Caterpillar etc. They will create 
employment opportunities for 900 Bangladeshi nationals.

Meanwhile, another Chinese company Jibin Technology (BD) 
signed an agreement with BEPZA) to invest $6 million to 
establish a shoe accessories manufacturing plant in BEPZA 
Economic Zone (EZ). The company will annually produce six 
million pairs of shoe accessories items like outsole, midsole, 
injection parts, backstay, heel clip, toe cap, sports spike, 
EVA, PU Foam, and PU components and create employment 
opportunities for 195 Bangladeshi nationals.

EDF REDUCED TO $4.77 BILLION

The Bangladesh Bank has reduced the volume of the Export 
Development Fund (EDF) from $7 billion to $4.77 billion. The 
move came to comply with the IMF's requirement that states 
the calculation of foreign exchange reserves needs to be 
changed in accordance with international standards.

ENROLMENT CERTIFICATE TENURE FOR 
EXPORTERS EXTENDED TO 5 YEARS

The Export Promotion Bureau (EPB) has extended the validity 
period of its registration certificate (enrolment certificate) 
for exporters from the existing one year to five years in a 
bid to facilitate trade. Businessmen of various sectors have 
been demanding extension of the tenure of this registration 
certificate, which is mandatory for individual and institutional 
exporters, for a long time. In view of that, the EPB made the 

decision in a Board meeting and formally announced the 
development in an order on 27 April 2023.

BSTI INCLUDED 37 MORE PRODUCTS UNDER THE 
MANDATORY QUALITY CERTIFICATE

The Bangladesh Standards and Testing Institution (BSTI) has 
included 37 more products under the mandatory quality 
certificate. The BSTI took the decision at its 38th council 
meeting with Industries Minister in the chair.

The products include sweetmeat, pressure cooker, LPG gas 
cylinder, microwave ovens, bitumen and bituminous binder-
polymer modified bitumen and UPS. Other products are: 
green tea, soy sauce, chutneys, decorated cakes, malt based 
food, malt drinks, milk chick, cheeses, whey cheeses, cream 
cheeses, extra hard grating cheeses, hair creams, kajol, face 
packs, glycerin toilet soap, liquid toilet soap, transparent toilet 
soap, clean cook stoves and cooking solutions, industrial 
safety helmets, hessian jute bags for rice and pulse, hessian 
jute bags (laminated/inner liner) for poultry feed and fish feed, 
hessian jute bags for packing 30kg food grains, jute bags for 
packing 50kg food grains, textile light weight jute sucking bags 
for packing 50kg food grains, nonwoven wipes, silk fabrics, 
synthetic mosquito nets, towels and toweling, lead-acid 
traction batteries, single face motors and tooth brushes.

BIDA ADDS 4 MORE SERVICES TO OSS PORTAL

The Bangladesh Investment Development Authority (BIDA) 
recently added four more services to its online one stop 
service (OSS) portal, aiming to facilitate investment in the 
country.  The new services included approval to use the BIDA 
VIP lounge at the airport, name clearance and other services 
of the Registrar of Joint Stock Companies and Firms (RJSC), 
and occupancy certificate of the Chattogram Development 
Authority (CDA). With the new ones, the online OSS is now 
offering a total of 67 services including 20 by the BIDA itself 
and 47 services offered by 22 public and private organizations.
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INTERNATIONAL NEWS
PAKISTAN

Remittances from Pakistanis living 
abroad reached a seven-month high of 
$2.5 billion in March 2023, presumably 
because of Ramadan and Eid-ul-Fitr. 
According to the State Bank of Pakistan 
(SBP), Pakistanis living in Saudi Arabia 
sent the largest amount of money, 
$563.9 million, in March. It was, 
however, 24.04% less than the $454.6 
million received in February. Expatriates 
in the UAE sent home 25.52% more 
money with receipts increasing from 
$406.7 million to $324 million in March. 
Remittances from the UK climbed 
by 33.12% to $422 million in March 
compared to $317 million in February. 
However, remittances from other Gulf 
Cooperation Council (GCC) nations fell 
by 10.33% to $297.6 million in March, 
while inflows from European countries 
increased by 21.72% to $298.6 million in 
the month compared to February.

INDIA

India will start withdrawing its highest 
value currency notes from circulation, 
the central bank said, in a move that 
economists said could boost bank 

MALAYSIA

Malaysia is in talks with richer nations, 
hoping to follow its neighbors Indonesia 
and Vietnam in striking a finance deal 
to transition away from polluting coal 
power towards more renewable energy, 
the country's climate change minister 
said. Malaysia, which relies on coal and 
natural gas for 75 percent of its power 
needs, is trailing its Southeast Asian 
neighbors on clean energy expansion. 
Some climate experts say the new 
government should tap more global 
green funding to cut carbon emissions, 
tackle the effects of warming and 
protect nature.  In late 2022, Indonesia 
and Vietnam clinched big finance 
partnerships with rich nations to shutter 
their coal-fired power plants early and 
reduce greenhouse gas emissions.

VIETNAM

Vietnam aims to cut its rice exports 
by 44 percent to four million tonnes 
a year by 2030, the government said 
in a document detailing its rice export 
strategy, down from 7.1 million tonnes 
in 2022. The move to cut rice exports is 
aimed at “boosting the exports of high-
quality rice, ensuring domestic food 
security, protecting the environment and 
adapting to climate change”, according 
to the government document. Vietnam, 
the world’s third-largest rice exporter, 

deposits at a time of high credit growth. 
The withdrawal of 2,000-rupee ($24.5) 
notes - which the finance ministry's top 
official, T.V Somanathan, said would not 
cause disruption "either in normal life or 
in the economy" - also comes ahead of 
elections in four large states at the end 
of the year and a national ballot in spring 
2024. The notes will remain legal tender, 
it added, but people will be asked to 
deposit and exchange them for smaller 
denominations by 30 September 2023. 
The 2,000 rupee note was introduced 
in 2016 after the Narendra Modi-led 
government abruptly withdrew 500 and 
1000 rupee denominations in an effort 
to remove forgeries from circulation.

SRI LANKA

The International Monetary Fund 
(IMF) asked Sri Lanka to speed its debt 
restructuring and warned any delays 
could undermine efforts to overcome 
the country’s worst economic crisis. 
Sri Lanka expected a quick deal with 
creditors shortly after defaulting on 
its $46 billion foreign debt in April last 
year, but restructuring talks began in 
earnest only in April. The economic 
crisis led to severe shortages of food, 
fuel and medicines last year and 
triggered months of protests that led 
to the toppling of former president 
Gotabaya Rajapaksa in July 2023. The 
new government secured a $2.9 billion 
bailout from the IMF under a 48-month 
program that commits the country to 
painful reforms. Colombo has doubled 
taxes and announced it is selling off 
state enterprises to boost the balance 
sheet, but the IMF said more needed to 
be done.
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after India and Thailand, exports 80,000 
tonnes to 90,000 tonnes of rice worth 
nearly $80 million to Singapore each 
year, making up 20 percent of the local 
rice market. Rice export revenue will 
fall to US$2.62 billion a year by 2030, 
down from US$3.45 billion in 2022, the 
document said.

JAPAN

Japan's economy emerged from 
recession and grew faster than expected 
in the first quarter as a post-COVID 
consumption rebound offset global 
headwinds, shoring up hopes for a 
sustained recovery. But mounting signs 
of a slowdown in US, European and 
Chinese growth cloud the outlook for 
the export-reliant economy, heightening 
uncertainty on how soon the central 
bank can phase out its massive stimulus 
program. The world's third-largest 
economy grew an annualized 1.6 percent 
in January-March, marking the first rise 
in three quarters. The growth followed a 
0.1 percent fall in the final quarter of last 
year. The decline marked two straight 
quarters of contraction, meeting the 
definition of a technical recession. 
Private consumption, which makes up 
more than half the economy, grew 0.6 
percent in January-March quarter from 
the previous quarter, as the country's 
re-opening from the pandemic boosted 
service spending.

GERMANY

USA

US jobs growth was stronger than 
expected in April 2023, providing a 
reminder of the resilience of the US 
economy even as the Federal Reserve 
signaled it was “getting close” to pausing 
its cycle of interest rate hikes. The US 
added 253,000 non-farm jobs in the 
month, according to the Bureau of 
Labor Statistics. The unemployment 
rate was also lower than expected at 
3.4 percent, compared to consensus 
forecasts of 3.6 per cent. Hourly wage 
growth strengthened to 0.5 percent 
month-on-month. On a year-over-year 
basis, wages climbed 4.4 percent.

ARGENTINA

Argentina's annual inflation rate soared 
to 109 percent in April 2023, smashing 
past analyst forecasts and stoking 
anger among hard-hit consumers who 
are increasingly having to skimp and 
save to get by. The South American 
nation, an important grains exporter 
and the region's no. 2 economy, posted 
8.4 percent monthly inflation in April, 
the highest in decades. That took the 
12-month rate to an eye-watering 108.8 
percent. The price spike has pushed one 
in four people into poverty in a country 
that has battled for decades with high 
inflation, along with cyclical debt and 
currency crises. Dwindling central 
bank reserves are now imperiling the 
government's finances.

A sharper than expected fall in German 
industrial production has prompted 
some economists to warn that Europe’s 
largest economy is likely to slide 
into a recession after factory orders, 
retail sales and exports also suffered 
significant declines. The German 
economy withstood the energy crisis 
sparked by Russia’s full-scale invasion 
of Ukraine without the steep downturn 
feared by many analysts. But recent 
data suggests business and consumer 
activity is being hit by high inflation, 
rising borrowing costs and slowing 
trade. German industrial production fell 
3.4 percent in March 2023 compared 
with the previous month, the biggest 
drop for 12 months. The gloom among 
the country’s manufacturers deepened 
after a 10.7 percent drop in factory 
orders in March, the biggest monthly 
decline since pandemic lockdowns hit 
in April 2020. The German consumer is 
in retreat after retail sales in the country 
dropped 2.4 per cent in March, the 
biggest monthly decline of any eurozone 
country. The country’s exports also 
sagged in March, falling 5.2 percent from 
the previous month, hit by particularly 
strong declines in shipments to the USA 
and China.

FRANCE

France has banned domestic short-
haul flights where train alternatives 
exist, in a bid to cut carbon emissions. 
The law came into force two years 
after lawmakers had voted to end 
routes where the same journey could 
be made by train in under two-and-a-
half hours. The ban all but rules out air 
travel between Paris and cities including 
Nantes, Lyon and Bordeaux, while 
connecting flights are unaffected.



20

Chamber News / Issue 06 / June 2023

Germany, a major industrialized nation in Europe, has a varied terrain that ranges from low-lying coastal flats along the 
North and Baltic seas, to a central area of rolling hills and river valleys, to heavily forested mountains and snow-covered 
Alps in the south. It borders Denmark to the north, Poland and the Czech Republic to the east, Austria and Switzerland 

to the south, France to the southwest, and Luxembourg, Belgium and the Netherlands to the west. 

The German economy is a leading exporter of machinery, vehicles, chemicals, and household equipment. Germany has a social 
market economy with a highly skilled labor force, a large capital stock, a low level of corruption, and a high level of innovation. 
However, low fertility rates and a large increase in net immigration are increasing pressure on the country’s social welfare 
system and necessitate structural reforms. Although the German economy has long been moving in the direction of services, 
manufacturing and industry are still important in the country.

COUNTRY PROFILE

Source: The World Factbook, Central Intelligence Agency

Germany

Area
357,022 sq km 

Population 
84.220 million (2023 estimate) 

Capital
Berlin

Real GDP (purchasing power parity)
$4.424 trillion (2021 estimate)

Real GDP per capita
$53,200 (2021 estimate)

GDP official exchange rate
$3,860,923,000,000 (2019 estimate)

Real GDP growth rate
2.63 % (2021 estimate)

Inflation rate (consumer prices)
3.14% (2021 estimate)

Public debt
63.9% of GDP (2017 estimate)

Taxes and other revenues 
10.55% of GDP (2020 estimate)

Current account balance
$313.754 billion  (2021 estimate) 

Foreign exchange and gold reserves
$295.736 billion (31 December 2021 
estimate) 
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Export: : $2.004 trillion (2021 estimate) 
Major export destinations: United States, China, France, 
Netherlands, United Kingdom
Major export commodities: cars and vehicle parts, 
packaged medicines, medical cultures/vaccines, aircraft, 
industrial machinery, medical instruments
Imports: $1.775 trillion (2021 estimate)
Major import sources: China, Netherlands, Poland, France, 
Italy
Major Import commodities: cars and vehicle parts, 
packaged medicines, broadcasting equipment, medical 
cultures/vaccines, computers 

With its central position in Europe, Germany is a transport hub 
with its dense and modern transport networks

Road:

There are 830,000 km of roads in France, ranking it the most 
extensive network of the European continent

Railway:

There are 39,379 km of railway (2020) of which 20,942 km 
electrified. Germany has established a polycentric network 
of high-speed trains. The InterCityExpress or ICE network 
of the Deutsche Bahn serves major German cities as well as 
destinations in neighboring countries with speeds up to 300 
kph.

Air transport:

The largest German airports are Frankfurt Airport and Munich 
Airport, both hubs of Lufthansa, while Air Berlin has hubs at 
Berlin Tegel and Düsseldorf. Other major airports include 
Berlin Schönefeld, Hamburg, Cologne/Bonn and Leipzig/Halle.

Seaports:

The Port of Hamburg is one of the top twenty largest container 
ports in the world.

Agriculture

Transportation

Foreign Trade

The country’s principal crops are wheat, potatoes, sugar beets, 
rapeseeds, and barley. The fruit industry is also important, 
producing apples and grapes, some of which are used to 
make Germany’s famous wines.

Energy is sourced predominantly by fossil fuels (40.5%), 
followed by wind (23.9%), nuclear power (11.1%), biomass 
(10.4%), solar (9.2%), and hydro (4.5%).

Industry

Germany is a leading producer of iron and steel, cement, 
chemical products, electronics, food and beverages, 
machinery and machine tools, and motor vehicles. Germany-
based well-known car companies include Mercedes Benz, 
BMW, Volkswagen, Audi, and Porsche.

Energy

With one of Europe’s largest telecom markets, Germany 
hosts a number of significant operators which offer effective 
competition in the mobile and broadband sectors; the German 
mobile market is driven by mobile data, with the number of 
mobile broadband subscribers having increased rapidly in 
recent years; with LTE now effectively universally available, 
considerable progress has recently been made in building out 
5G networks (2022)

Telecommunication

Germany is the ninth most visited country in the world as 
of 2017, with 37.4 million visits. Berlin has become the third 
most visited city destination in Europe. Germany's most 
visited and popular landmarks include Cologne Cathedral, the 
Brandenburg Gate, the Reichstag, the Dresden Frauenkirche, 
Neuschwanstein Castle, Heidelberg Castle, the Wartburg, and 
Sanssouci Palace. The Europa-Park near Freiburg is Europe's 
second most popular theme park resort.

Tourism
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CARESSA °C-STONE MASSAGER

After a hot stone massage, and with your stress and anxiety 
levels lowered, you can sleep better and there's evidence 
of better health benefits if you repeat the massage in the 
long term. The Caressa °C-Stone Massager helps bring this 
fantastic spa experience to your home – and with stones 
that stay warm for an hour! Beautifully designed (it won the 
2022 Red Dot Design Award), the Caressa °C-Stone Massager 
connects to any USB power source and needs only about 3.5 
hours for a full charge. After that, it stays warm for an hour 
with three temperature settings so you can choose the one 
that suits your need for the particular session. Use it alone or 
with your partner and your favorite massage gel or oil, and 
enjoy a level of treatment previously unavailable outside a 
spa!

THE FENDER RIFF

Why just listen to music when you can do much more? The 
Fender RIFF looks like your average Bluetooth speaker, letting 
you play your favorite tunes wirelessly… but flip it around 
and plug your electric guitar in, and the RIFF lets you quite 
literally riff on your favorite songs, playing supplemental 
chords, adding your own bassline, or improvising a killer lead. 
The speaker has a 60W output that packs an absolute punch, 
and a whopping 30 hours of battery power, letting you jam all 
night till the sun rises. The Fender RIFF has all the hallmarks 
of a great Bluetooth speaker, but given its parent brand, it 
also packs an absolute bunch of features for guitarists and 
musicians.

NEW PRODUCTS
THE PERSONAL WHITEBOARD

As they say, simple is best, and nothing gets simpler than 
pen and paper. Actually, that’s not entirely true because this 
Personal Whiteboard not only gets simpler but also removes 
some of the worries and concerns surrounding plain pen 
and paper. With an A4-sized whiteboard that you can carry 
with you everywhere, that dream easily becomes a reality. 
The Personal Whiteboard, however, brings those little extras 
that truly make life worry-free, such as a cover that protects 
what you wrote but also acts as an eraser that is with you all 
the time. There’s even an innovative Mag Force system that 
is both a handle and a pen loop, so you never have to stress 
over losing that all-important whiteboard marker ever again.

INVISIBLE SHOEHORN

There is probably nothing more stressful, frustrating, and 
dangerous than falling over while putting on your shoes when 
you’re already in a rush. While shoehorns try to make it easier 
to, well, shoehorn your foot into your footwear, they aren’t 
exactly the easiest to use nor the safest. They aren’t also the 
most attractive tools in your house, which is why they’re often 
hidden and then get lost when you need them the most. The 
Invisible Shoehorn, in contrast, is something you’d proudly put 
on display precisely because it looks nothing like a shoehorn. 
The stainless steel tool combines with a clear acrylic handle 
to form a beautiful rod ornament that hides the shoehorn in 
plain sight.
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HILU BLANKET IS A MUST-HAVE FOR EVERY HOME

Rising electricity costs, power outages, extreme weather, 
these aren’t a distant figment of fiction anymore. Regardless 
of where you live, all of these are a reality. Meet HILU, a 
thermoregulating blanket that replaces the need for a 
thermostat or an air-conditioner. Made from graphene, one 
of the most highly conductive materials known to man, the 
HILU blanket thermoregulates you while you sleep. In short, 
if you’re feeling hot, the blanket cools you down. If you’re 
feeling cold, the blanket warms you up. The HILU blanket 
doesn’t run on electricity and doesn’t need plugging in. It can 
be used both indoors and outdoors… and the best part, it can 
thermoregulate in both directions at the same time, keeping 
you cool while keeping your partner warm.

MODULAR FLOWER TUBES

While our noses can give us a bit of a reprieve from hectic and 
stressful days, our eyes are the ones that probably need the 
most help in stepping back from visual information overload. 
Pictures of loved ones and pets will always bring a smile to 
our faces, but a minimalist yet beautiful flower arrangement 
can also keep us thinking beautiful thoughts, especially when 
they’re set on a vase as unique as these Modular Flower 
Tubes. Instead of a single container for a large bunch of 
flowers and stems, this “modular” vase uses thin copper 
tubes of different heights placed on a circular wooden base. 
The size of the tubes limits how much they can hold, letting 
you be more creative in how you arrange different elements, 
including empty tubes, just for effect. These Modular Flower 
Tubes not only bring a one-of-a-kind vessel for plants and 
flowers, it also helps give your creativity an outlet to keep your 
mind off more stressful concerns.

MINIATURE BONFIRE WOOD DIFFUSER SET

Different people have different preferences and tolerances 
for scents. While some might love the fragrance of vanilla, 
others might prefer the smell of different flowers instead. Still, 
others might have a fondness for the smell of the woods and 
the mountains, something that isn’t always offered by most 
essential oils and aroma diffusers. The Miniature Bonfire 
Wood Diffuser Set easily sets itself apart with a cute collection 
of mini wooden logs and a tiny pocket stove that recreates 
not only the smells but also the experience of a memorable 
outdoor campfire. The miniature hardwood, collected from 
branches that would normally be thrown away, gives off 
a smoky scent when burnt on the stainless steel miniature 
stove.

CANDLES ADD A CALMING PROCESS TO YOUR BEDTIME 
ROUTINE

Blue light is harmful to the eyes and affects one’s 
circadian rhythms (aka sleep-wake cycle) which is why it is 
recommended that one does not look at any screen till two 
hours before sleeping in order to have a good and well-rested 
sleep. CClock is a modern-day candle timer that incorporates 
simple mechanic controls while retaining the simplicity and 
tranquility of traditional candle clocks. This product allows one 
to reap the benefits without having to worry about running out 
of wax. The clock features an adjustable lever and a darkened 
timer, allowing customers to personalize their experience 
and adapt it to their preferred ambiance. This keeps a person 
preoccupied and disconnected from the screen one can zone 
out and eventually fall asleep by watching the candle burn 
out. The approach encourages a healthy sleep cycle.
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Some scientists have 
successfully engineered 
a chicken egg that could 
potentially be safe for 
consumption by individuals 
with egg white allergies. 
Allergies to chicken eggs are 
among the most prevalent 
allergies in children. While 
the majority of children tend 
to outgrow this allergy by 
the age of 16, some continue 
to be allergic to eggs into 
adulthood. Symptoms of egg 
white allergies range from 
vomiting and stomach cramps 
to breathing difficulties, hives, 
and swelling. This allergy can 
also prevent some individuals 
from getting certain flu 

vaccinations.  Leveraging genome editing technology, the scientists were able to create an egg known as the OVM-knockout, 
which is devoid of the protein responsible for triggering egg white allergies. This protein, known as ovomucoid, makes up about 
11% of all protein found in egg whites. 

Some researchers have 
developed a solar-powered 
technology that converts 
carbon dioxide and water 
into liquid fuels that can 
be added directly to a car’s 
engine as drop-in fuel.  
The researchers, from the 
University of Cambridge, 
harnessed the power of 
photosynthesis to convert 
CO2, water, and sunlight into 
multicarbon fuels – ethanol 
and propanol – in a single 
step. These fuels have a high 
energy density and can be 
easily stored or transported. 
Unlike fossil fuels, these 
solar fuels produce net 
zero carbon emissions and 

completely renewable, and unlike most bioethanol, they do not divert any agricultural land away from food production. While 
the technology is still at laboratory scale, the researchers say their ‘artificial leaves’ are an important step in the transition away 
from a fossil fuel-based economy. 

SOLAR POWERED “ARTIFICIAL LEAF” PRODUCES CLEAN LIQUID FUELS FROM SUNLIGHT

SCIENTISTS DEVELOP ALLERGY-FREE EGGS

SCIENCE & TECHNOLOGY



25

Chamber News / Issue 6 / June 2023

REVIEW
Export Earnings 

Export earnings (merchandise) in April 2023 declined by 16.52 
percent to US$3.96 billion from US$4.74 billion in the same 
month of 2022 as the shipment of apparel products declined 
in the month due to a decreased demand in the western 
countries (Table 1). Exporters said that overall demand for 
apparel products decreased on the global market due to high 
inflation caused by the Russia-Ukraine war. Export earnings 
in April 2023, however, were lower by 21.67 percent from the 
strategic target of US$5.05 billion.

On the other hand, export earnings in the first ten months 
of the current fiscal year (July-April of FY23) increased by 
5.38 percent to US$45.68 billion from US$43.34 billion in the 
corresponding ten months of the previous fiscal year. Overall 
export earnings in July-April of FY23, however, were lower by 
3.46 percent against the strategic target (US$47.31 billion).

Table 1: Monthly Trends in Exports (Goods)

Month
Exports (million US$) Change 

(%)FY23P FY22R

July 3985 3473 +14.74

August 4607 3383 +36.18

September 3905 4165 -6.24

October 4356 4728 -7.87

November 5093 4041 +26.03

December 5365 4908 +9.33

January 5136 4850 +5.89

February 4630 4295 +7.81

March 4644 4762 -2.49

April 3956 4739 -1652

 Total of July – April 45678 43344 +5.38
Notes: P=Provisional; R=Revised 
Sources: Export Promotion Bureau

Of the total US$45.68 billion, the readymade garments (RMG) 
fetched US$38.58 billion, posting a growth of 9.09 percent 
year-on-year in July-April of FY23. A breakdown of the clothing 
sector performance shows that the knitwear sub-sector of 
RMG earned US$20.97 billion from exports, registering an 
8.97 percent year-on-year growth. Earnings from woven 
garment exports amounted to US$17.61 billion, up by 9.24 
percent. RMG including knit and woven items contributed the 
lion's share of 84.46 percent during July-April of FY23 and the 
rest, 15.54 percent, came from other 31 non-RMG sectors, 
including home textiles, jute, agro-products, leather and 
engineering goods. 

The country’s major export products during July-April of 
FY23 that showed positive growth, year-on-year, included 
woven garments (+9.24%), knitwear (+8.97%), cotton & 
cotton products (+64.50%), headgear/cap (+26.84%), ceramic 
products (+0.80%), other footwear (+4.32%), plastic products 
(+32.48%), man-made filaments & staple fibers (+33.34%), 
paper & paper products (+121.10%), and other manufactured 
products (+12.87%). However, negative growth was found in 
agricultural products (-28.81%), frozen & live fish (-19.87%), 
jute & jute goods (-20.25), leather & leather products 
(-0.52%), home textile (-29.34%), specialized textiles (-16.99%), 
handicrafts (-35.51%), carpet (-34.82%), rubber (-29.23%), 
chemical products (-18.99%), petroleum bi-products (-46.23%), 
and engineering products (-35.01%).

Import LCs

According to Bangladesh Bank data, the settlement of import 
Letters of Credit (LCs) during July-April of FY23 decreased year-
on-year by 8.15 percent to US$62.40 billion from US$67.92 
billion. The decrease was driven mainly by machinery for 
miscellaneous industries (-32.08%), intermediate goods 
(- 24.00%), capital machinery (- 16.83%), consumer goods (- 
11.70%), and industrial raw material (- 9.56%).

On the other hand, fresh opening of import LCs during July-
April of FY23 decreased year-on-year by 26.80 percent to 
US$56.36 billion from US$77.00 billion. The decrease was 
mainly due to decrease in opening of import LCs of capital 
machinery (-56.91%), machinery for miscellaneous industries 
(-45.59%), industrial raw material (-31.85%), intermediate 
goods (- 31.39%) and consumer goods (- 18.19%).

Inflows of Remittance

According to the Bangladesh Bank (BB) data, the inflow of 
remittances decreased both year-on-year by 16.31 percent to 
US$1.68 billion in April 2023 from US$2.01 billion and month-
on-month by 16.77 percent from US$2.02 billion (March 
2023) through the banking channel amid various initiatives 
taken by the government and the Bangladesh Bank such as 
2.5 percent cash incentive, easing the rules on the furnishing 
of documents and depreciation of exchange rate, etc. (Table 
2). Recently, the BB allowed mobile financial service (MFS) to 
bring more flexibility in repatriating remittances, which might 
have a positive impact on wage earners’ remittance inflows in 
the near future.

On the other hand, the inflow of remittances in the first ten 
months of the current fiscal year (July-April of FY23) increased 
by 2.35 percent to US$17.71 billion from US$17.31 billion in 
the correspondent period in FY22 (Table 2). 
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Table 2: Monthly Trends in Remittances

Month
Foreign Exchange 

Reserve (million US$)
Change 

(%)FY23P FY22R

July 2096 1871 +12.03
August 2037 1810 +12.54
September 1539 1727 - 10.89
October 1525 1647 - 7.41
November 1590 1550 +2.58
December 1700 1630 +4.23
January 1959 1705 +14.92
February 1561 1494 +4.47
March 2022 1860 +8.49
April 1683 2011 - 16.31
 Total of July – April 17712 17305 +2.35

Notes: P=Provisional; R=Revised

Source: Bangladesh Bank

Foreign Exchange Reserves

Bangladesh Bank's gross foreign exchange reserves fell below 
US$31 billion, the lowest level in FY23 so far, largely due to 
a significant fall in inward remittance flow in April 2023. The 
decline in foreign exchange reserves has led to uncertainty in 
meeting the net reserve-threshold target of US$24.46 billion 
by June next, set by the International Monetary Fund (IMF).

According to the Bangladesh Bank (BB) data, the gross stock 
of the country's foreign currencies was US$30.97 billion at 
the end of April 2023 (Table 3). A year ago, the reserve was 
US$44.02 billion at the end of April 2022.

Table 3: Monthly Trends in Foreign Exchange Reserves

Month
Foreign Exchange Reserve (million US$)

FY23P FY22R

July 39600 45842
August 39056 48060
September 36476 46200
October 35809 46459
November 33790 44881
December 33767 46154
January 32223 44951
February 32334 45948
March 31168 44147
April 30965 44018

Notes: P=Provisional; R=Revised

Source: Bangladesh Bank

Exchange Rate

Exchange rate of Bangladesh Taka depreciated since the end 
of June 2022. Between end-June of FY22 and end-April of FY23, 
the value of Taka depreciated by 12.66 percent in terms of US 

dollar. On the inter-bank market, the US dollar was quoted at 
Tk.93.4500 at the end of June 2022 and Tk.107.0000 at the end 
of April 2023 (Table 4).

From 12 September 2022 onwards, daily rates have been 
collected from Bangladesh Foreign Exchange Dealers 
Association (BAFEDA) and monthly average have been 
calculated from those rates.

Table 4: Monthly Exchange Rate

Month
FY23P (Taka per US$) FY22R (Taka per US$)
Month 

Average
End 

Month
Month 

Average
End 

Month
June - - 92.0347 93.4500
July 93.8873 94.7000 84.8037 84.8024
August 94.9056 95.0000 84.9523 85.2000
September 99.6969 101.5005 85.2587 85.5000
October 102.0510 102.1988 85.6121 85.6582
November 102.7132 102.3021 85.7750 85.8000
December 103.4476 104.0089 85.8000 85.8000
January 104.5274 105.2293 85.9538 86.0000
February 106.2195 105.5545 86.0000 86.0000
March 106.3305 106.8025 86.0593 86.2000
April 106.9254 107.0000 86.2298 86.4500

Note: i) P=Provisional; R=Revised

ii) Exchange rate represents the mid-value of buying and selling rates

Source: Bangladesh Bank

Capital Market    

On 30 April 2023, the last trading session of the month, stocks 
dropped on the Dhaka Stock Exchange (DSE) after a nine-
day gaining streak as a section of investors went for booking 
some profits, according to market experts. According to them, 
multiple challenges, including inflation, rising external debts, 
foreign exchange market volatility, depleted foreign exchange 
reserves, a growing trade deficit and energy crisis have forced 
most of the investors to remain on the sideline in recent times. 
Besides, due to the floor price restriction system, a big amount 
of the investors’ investments was stuck in the market. The floor 
price system which the Bangladesh Securities and Exchange 
Commission (BSEC) introduced in July 2022 narrowed the 
access and exit options for investors. On 18 April 2023, the 
BSEC relaxed margin loan rules for large capitalized and good 
performing companies.

DSEX, the benchmark index of the DSE, decreased by 11.37 
points or 0.18 percent to settle at 6,262.68 points after gaining 
77.53 points in the previous nine sessions. Out of the 342 
issues traded, 44 advanced, 98 declined and 200 remained 
unchanged. Two other indices of the DSE also decreased. 
The DS30 Index, comprising blue-chip companies, decreased 
by 6.15 points to close at 2,207.41 points and the DSES, the 
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Shariah Index, also declined by 3.06 points to finish at 1,359.83 

points. Turnover, a crucial indicator of the market, stood at 

Tk.6.93 billion on the country's premier bourse.

Price Situation 

Through measuring in a new formula (Base Index 2021-

22=100) by the Bangladesh Bureau of Statistics (BBS), monthly 

inflation decreased in April 2023 to 9.24 percent from 9.33 

percent in March 2023 based on the previous formula (Base 
Index 2005-06=100). A year ago, in April 2022, the inflation 
rate was lower at 6.29 percent (Table 5).

Following International Monetary Fund (IMF) guidelines, 
the BBS has estimated the inflation by reforming its CPI-
compilation method since April as its base index is changed 
from 2005-06 to 2021-22. The change brings in new basket 
weights based on HIES 2016-17, thus introducing COICOP 
and changing methodologies. The BBS increased the number 
of verities in the CPI basket to 749 verities under 383 items 
(goods and services) in the April estimation from the earlier 
422 verities under 422 items. 

Food inflation decreased by 0.25 percentage points to 8.84 
percent in April 2023 from 9.09 percent in the previous month 
(March 2023). Year-on-year, food inflation was lower at 6.24 
percent in April 2022. On the other hand, non-food price 
inflation however remained the same at 9.72 percent in April 
and March of FY23. Year-on-year, non-food price inflation was 
lower at 6.39 percent in April 2022.

Table 5: Monthly Trends in Inflation (Base: 2005-06=100)

Period
Point to Point-All (National) Point to Point-Rural Point to Point-Urban

General Food Non-food General Food Non-food General Food Non-food
FY23P

July 7.48 8.19 6.39 8.02 8.79 6.58 6.51 6.84 6.15
August 9.52 9.94 8.85 9.70 9.98 9.18 9.18 9.87 8.42
September 9.10 9.08 9.13 9.13 8.95 9.48 9.03 9.36 8.66
October 8.91 8.50 9.58 8.92 8.38 9.98 8.90 8.75 9.07

November 8.85 8.14 9.98 8.94 8.23 10.31 8.70 7.95 9.54
December 8.71 7.91 9.96 8.86 8.11 10.29 8.43 7.45 9.51
January 8.57 7.76 9.84 8.67 7.92 10.12 8.39 7.41 9.48
February 8.78 8.13 9.82 8.80 8.19 9.98 8.75 7.98 9.61
March 9.33 9.09 9.72 9.32 9.06 9.82 9.36 9.14 9.59
April 9.24 8.84 9.72 8.92 8.78 9.33 9.68 9.10 9.96
FY22R

July 5.36 5.08 5.80 5.53 5.56 5.47 5.06 4.01 6.24
August 5.54 5.16 6.13 5.71 5.67 5.79 5.22 4.02 6.59
September 5.59 5.21 6.19 5.77 5.74 5.84 5.25 4.03 6.65
October 5.70 5.22 6.48 5.81 5.62 6.17 5.50 4.31 6.89

November 5.98 5.43 6.87 6.20 5.90 6.78 5.59 4.37 6.99
December 6.05 5.46 7.00 6.27 5.93 6.94 5.66 4.41 7.07
January 5.86 5.60 6.26 6.07 5.94 6.32 5.47 4.85 6.17
February 6.17 6.22 6.10 6.49 6.62 6.25 5.59 5.30 5.91
March 6.22 6.34 6.04 6.52 6.71 6.15 5.69 5.49 5.90
April 6.29 6.24 6.39 6.59 6.64 6.50 5.75 5.31 6.25

Notes: i) P=Provisional, R=Revised; ii) Food includes food, beverages and tobacco
Source: Bangladesh Bureau of Statistics

According to the BBS data, the rates of general, food and non-food point-to-point inflation in urban areas in April 2023 were 
higher than the rates of rural areas (Table 5).

(Per cent)
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STATISTICS
EXPORT PERFORMANCE OF BANGLADESH (Million US $)   

Products Export for 
2021-22

Export 
Target of 
2022-23

Strategic 
Target for 
July-April 
2022-23

Export 
Performance 
for July-April 

2022-23

Export 
Performance 
for July-April 

2021-22

% Change 
of export 

Performance
Over

s. Export 
Target

% Change 
of export 

performance
July-April 

2022-23 Over
July-April 
2021-22

1 2. 3 4 5 6 7 8
All products (A+B) 52082.66 58000.00 47314.00 45677.62 43344.34 -3.46 5.38
A. Primary Commodities 1695.19 2028.12 1654.46 1112.83 1505.02 -32.74 -26.06
(1) Frozen & Live Fish 532.94 634.00 517.19 371.48 463.62 -28.17 -19.87
a) Live Fish 6.43 7.00 5.71 10.22 5.38 78.98 89.96
b) Frozen Fish 91.87 96.80 78.97 72.32 81.96 -8.42 -11.76
c) Shrimps 407.25 500.00 407.88 266.95 352.24 -34.55 -24.21
d) Crabs 11.82 12.00 9.79 7.86 10.03 -19.71 -21.64
e) Others 15.57 18.20 14.85 14.13 14.01 -4.85 0.86
(2) Agricultural Products 1162.25 1394.12 1137.27 741.35 1041.4 -34.81 -28.81
a) Tea 2.14 2.50 2.04 1.76 2.00 -13.73 -12.00
b) Vegetables 99.91 110.00 89.73 53.07 88.27 -40.86 -39.88
c) Tobacco 107.22 125.00 101.97 149.68 93.76 46.79 59.64
d) Cut Flower & Foliage 0.08 0.12 0.10 0.05 0.08 -50.00 -37.50
e) Fruits 5.29 6.50 5.30 0.57 4.77 -89.25 -88.05
f) Spices 39.66 40.00 32.63 34.05 32.77 4.35 3.91
g) Dry Food 249.96 300.00 244.73 175.70 215.92 -28.21 -18.63
h) Others 657.99 810.00 660.76 326.47 603.83 -50.59 -45.93
B. Manufactured Commodities 50387.47 55971.88 45659.54 44564.8 41839.32 -2.4 6.51
(1) Cement, Salt, Stone Etc 9.57 11.00 8.97 10.72 7.77 19.51 37.97
(2) Ores, Slag and Ash 46.75 70.00 57.1 30.39 35.36 -46.78 -14.06
(3) Petroleum bi Products 33.53 45.00 36.71 14.9 27.71 -59.41 -46.23
(4) Chemical Products 364.07 429.55 350.41 251.63 310.62 -28.19 -18.99
a) Pharmaceuticals 188.78 230.00 187.62 144.66 163.83 -22.90 -11.70
b) Chemical Fertilizer 0.00 0.00 0.00 0.00 0.00 0.00 0.00
c) Cosmetics 0.94 1.10 0.90 0.98 0.83 8.89 18.07
d) Others 174.35 198.45 161.89 105.99 145.96 -34.53 -27.38
(5) Plastic Products 166.25 200.00 163.15 170.6 128.77 4.57 32.48
a) PVC Bags 26.39 30.00 24.47 28.41 21.48 16.10 32.26
b) Plastic Waste 22.77 30.00 24.47 15.25 19.32 -37.68 -21.07
c) Others 117.09 140.00 114.21 126.94 87.97 11.15 44.30
(6) Rubber 46.82 60.00 48.95 28.84 40.75 -41.08 -29.23
(7) Leather & Leather 
Products 1245.18 1440 1174.69 1006.49 1011.77 -14.32 -0.52

(a) Leather 151.37 180.00 146.84 103.11 131.59 -29.78 -21.64
(b) Leather Products 337.62 440.00 358.93 322.99 273.18 -10.01 18.23
(c) Leather Footwear 756.18 820.00 668.92 580.40 607.00 -13.23 -4.38
(8) Wood & Wood Products 5.17 6.50 5.3 8.55 4.33 61.32 97.46
(9) Handicrafts 42.83 50.00 40.79 23.86 37 -41.51 -35.51
(10) Pulp 0.00 0.00 0 0 0 0 0
(11) Paper & Paper Products 105.1 115.00 93.81 183.76 83.11 95.89 121.1
(12) Printed Materials 2.38 2.50 2.04 6.2 1.63 203.92 280.37
(13) Silk 1.01 1.70 1.39 0.66 1.01 -52.52 -34.65
(14) Wool & Woolen Products 0.21 0.25 0.2 0.08 0.21 -60 -61.9
(15) Cotton & Cotton 
Product (Yarn, Waste, 
Fabrics etc)

244.92 260.00 212.1 324.55 197.3 53.02 64.5
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(Million US $)   

Source: Export Promotion Bureau

Products Export for 
2021-22

Export 
Target of 
2022-23

Strategic 
Target for 
July-April 
2022-23

Export 
Performance 
for July-April 

2022-23

Export 
Performance 
for July-April 

2021-22

% Change 
of export 

Performance
Over

s. Export 
Target

% Change 
of export 

performance
July-April 

2022-23 Over
July-April 
2021-22

1 2. 3 4 5 6 7 8
(16) Jute & Jute goods 1127.63 1280.00 1044.17 770.82 966.51 -26.18 -20.25
a) Raw Jute 216.18 240.00 195.78 169.05 177.50 -13.65 -4.76
b) Jute Yarn & Twine 697.80 800.00 652.61 420.35 601.59 -35.59 -30.13
c) Jute Sacks & Bags 119.23 130.00 106.05 100.37 105.61 -5.36 -4.96
d) Others 94.42 110.00 89.73 81.05 81.81 -9.67 -0.93
(17) Man Made Filaments 
& Staple Fibres 216.83 260.00 212.1 246.68 185 16.3 33.34

(18) Carpet (Jute & Others) 36.81 44.00 35.89 20.8 31.91 -42.05 -34.82
(19) Specialized Textiles 314.82 387.00 315.7 230.06 277.15 -27.13 -16.99
a) Terry Towel 46.00 55.00 44.87 26.96 39.52 -39.92 -31.78
b) Special Woven Fabric 32.97 40.00 32.63 40.49 27.40 24.09 47.77
c) Knitted Fabrics 217.51 272.00 221.89 121.51 195.62 -45.24 -37.88
d) Other 18.34 20.00 16.32 41.10 14.61 151.84 181.31
(20) RMG 42613.15 46800 38177.5 38577.51 35362.59 1.05 9.09
(a) Knitwear 23,214.32 25,600.00 20,883.42 20,967.73 19,242.59 0.40 8.97
(b) Woven Garments 19,398.84 21,200.00 17,294.08 17,609.78 16,119.99 1.83 9.24
(21) Home Textile 1621.93 1980.00 1615.2 940.8 1331.42 -41.75 -29.34
a) Bed, Kitchen toilet lines 576.95 800.00 652.61 413.48 494.57 -36.64 -16.40
b) Other 1,044.98 1,180.00 962.60 527.32 836.85 -45.22 -36.99
(22) Other Footwear 449.15 520.00 424.19 391.1 374.9 -7.8 4.32
(23) Headgear/Cap 364.63 410.10 334.54 380.55 300.02 13.75 26.84
(24) Umbrella Waking Sticks 0.23 0.30 0.24 0.08 0.22 -66.67 -63.64
(25) Wigs & Human Hair 105.89 130.00 106.05 105.17 83.84 -0.83 25.44
(26) Building Materials 1.12 1.30 1.06 0.68 0.63 -35.85 7.94
(27) Ceramic Products 41.36 50.00 40.79 35.2 34.92 -13.7 0.8
(28) Glass & Glass ware 18.65 24.00 19.58 9.43 17.29 -51.84 -45.46
(29) Engineering Products 795.63 964.38 786.7 438.11 674.11 -44.31 -35.01
a) Iron Steel 154.68 190.00 154.99 58.44 137.82 -62.29 -57.60
b) Copper Wire 67.98 85.00 69.34 42.21 61.22 -39.13 -31.05
c) Stainless Steel ware 3.74 5.00 4.08 2.11 3.19 -48.28 -33.86
d) Engineering Equipment 241.56 304.38 248.30 77.00 208.31 -68.99 -63.04
e) Electric Products 100.10 105.00 85.65 98.24 71.02 14.70 38.33
f) Bicycle 167.95 200.00 163.15 119.99 140.71 -26.45 -14.73
g) Others 59.62 75.00 61.18 40.12 51.84 -34.42 -22.61
(30) Ships, boats & floating 
structures  0.24 0.30 0.24 5.18 0.18 2058.33 2777.78

(31) Other mfd Products 365.61 429.00 349.96 351.36 311.29 0.4 12.87
a) Optical, Photographic, 
Medical Instruments etc 91.43 104.00 84.84 75.65 80.22 -10.83 -5.70

b) Furniture 110.36 130.00 106.05 74.66 93.00 -29.60 -19.72
c) Golf Shaft 18.00 25.00 20.39 14.06 15.14 -31.04 -7.13
d) Others 145.82 170.00 138.68 186.99 122.93 34.83 52.11
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(USD in million)FRESH OPENING AND SETTLEMENT OF IMPORT LCS 

Items
July-April of FY23 July-April of FY22

Opening Settlement Opening Settlement
A. Consumer goods 6684.31 6621.63 8170.80 7499.12
Rice and wheat 1939.11 1927.30 2264.70 2170.74
Sugar and salt 880.65 688.00 961.98 830.83
Milk food 289.15 307.59 334.35 300.71
Edible oil (refined) 1622.09 1742.71 1412.05 1164.09
All kinds of fruits 294.70 251.40 450.33 392.19
Pulses 288.15 244.31 220.84 250.80
Onion 98.60 99.46 152.34 149.59
Spices 278.51 251.07 222.48 222.40
Second hand clothings 2.61 2.44 1.78 2.17
Drugs and medicines(finished) 59.88 75.42 554.03 566.27
Others 930.86 1031.94 1595.91 1449.34
B. Intermediate goods 4489.11 4537.03 6543.15 5969.61
Coal 860.37 684.04 671.91 614.63
Cement 121.42 137.56 182.85 181.59
Clinker & limestone 839.58 874.57 1038.17 896.25
B. P. sheet 63.03 70.35 125.63 104.97
Tin plate 5.65 4.26 9.67 9.66
Scrap Vessels 457.26 402.48 959.16 1041.84
Iron and steel scrap 1154.89 1298.81 1791.58 1609.04
Non-ferrous metal 103.97 84.56 262.44 297.02
Paper and paper board 239.86 231.38 304.85 269.80
Others 643.08 749.01 1196.90 944.80
C. Industrial raw materials 19217.43 22218.26 28198.98 24566.84
Edible oil (Crude) 388.14 420.09 441.35 353.71
Seeds 432.83 634.85 681.67 586.22
Textile fabrics (B/B & others) 7761.53 8401.24 10908.12 9210.98
Pharmaceutical raw materials 762.60 800.27 994.48 925.96
Raw cotton 2028.46 2704.89 3529.16 2814.71
Cotton yarn 1387.83 1640.32 2999.46 2717.92
Copra 123.59 184.36 484.81 424.48
Synthetic fibre & yarn 764.65 906.09 1453.90 1307.95
Chemicals & chem. products 3608.77 4600.75 4452.23 4367.12
Others 1959.02 1925.41 2253.80 1857.78
D. Capital machinery 2447.81 3387.84 5681.28 4073.54
Textile machinery 158.91 397.73 515.84 174.29
Leather / tannery 6.68 10.33 17.55 10.59
Jute industry 8.29 17.30 19.55 11.71
Garment industry 243.84 404.59 626.31 510.96
Pharmaceutical industry 87.94 106.71 148.38 150.84
Packing industry 5.30 5.88 13.03 8.63
Other industry 1936.84 2445.30 4340.61 3206.52
E. Machinery for misc. inds. 2012.61 2308.31 3699.26 3398.54
Other machineries 65.72 72.66 113.37 93.63
Marine diesel engine 1.21 3.17 4.61 1.90
Computer & its accessories 170.99 225.60 408.35 470.61
Motor vehicle & motorcycle parts 129.89 154.85 163.95 186.93
Bicycle parts 52.75 67.71 114.68 123.28
Other iron and steel products 191.89 178.79 249.01 202.41
Motor vehicles 281.91 344.91 694.88 581.71
Other electronics components 63.59 91.51 140.26 111.41
Tractors & power tiller 21.20 24.05 41.46 39.68
Others 1033.45 1145.06 1768.70 1587.00
F. Petroleum & petro.prodts. 7633.25 7996.31 7456.04 6912.63
Crude 539.59 501.57 967.61 1004.57
Refined 3913.56 4204.98 3014.28 2646.78
Others 3180.10 3289.77 3474.15 3261.28
G. Others 13879.23 15328.49 17247.48 15511.79
Commercial sector 3068.24 3442.94 3765.72 3455.23
Industrial sector 10810.99 11885.55 13481.77 12056.56
Rooppur Nuclear Power Plant --- 1162.04 --- 814.30
Total 56363.74 62397.87 76996.99 67932.08
of which back to back 7273.69 8132.82 11081.38 9653.95
Source: Foreign Exchange Operations Department(FEOD), Bangladesh Bank
Opening = 'Fresh opening of import LCs', Settlement = 'Settlement of import LCs' and Outstanding = 'Outstanding LCs at the end period'.
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Source :Statistics Department, Bangladesh Bank.
Note:- Both of exports and imports are compiled on the basis of customs data. P=Provisional; R = Revised.
* FDI is calculated on net basis by deducting disinvestment, repayments of loans & loss.
** Workers' remittances ( current a/c. portion)+ Workers' remittances ( financial a/c. portion) = Total inflow of remittances.

(USD in million)BALANCE OF PAYMENTS (BOP)
Particulars FY21 FY22R July-March, FY22R July-March, FY23P

Trade balance -23778 -33250 -25031 -14613
Exports f.o.b (including EPZ) 36903 49245 36493 39325
Imports f.o.b (including EPZ) 60681 82495 -2794 -2896
Services -3020 -3955 7214 6505
Credit 7439 9925 10008 9401
Debit 10459 13880 -2310 -2662
Primary income -3172 -3152 257 325
Credit 217 345 2567 2987
Debit 3389 3497 694 1024
Of which: Official interest payment 909 942 15787 16530
Secondary income 25395 21718 15 60
Official transfers 51 16 15772 16470
Private transfers 25344 21702 15212 15937
of which : Workers' remittances (current a/c. portion)** 24569 20918 0 0
Current account balance -4575 -18639 -14348 -3641
Capital account 458 181 166 287
Capital transfers 458 181 166 287
Financial account 14067 13775 11925 -2216
i) Foreign direct investment(net)* 1355 1827 1635 1341
ii) Portfolio investment (net) -269 -158 -110 -41
of which : Workers' remittances (financial a/c. portion)** 209 114 86 93
iii) Other investment(net) 12981 12106 10400 -3516
Medium and long-term (MLT) loans 7449 9811 6616 5017
MLT amortization payments 1417 1527 1170 1256
Other long-term loans (net) 1684 1443 1262 212
Other short-term loans (net) 2064 3114 2954 -1664
Trade credit (net) 3749 -1920 -672 -3198
DMBs & NBDCs(net) -548 1185 1410 -2627
Assets 391 791 119 654
Liabilities -157 1976 1529 -1972.9
Errors and omissions -676 -697 -840 -2596
Overall balance 9274 -5380 -3097 -8166
Reserve assets -9274 5380 3097 8166
Bangladesh Bank (net) -9274 5380 3097 8166
Assets 9924 -3711 -1994 -9125
Liabilities 650 1669 1103 -959
Gross reserves (after valuation adjustments) 46391 41827 44147 31143
In months of imports of goods and services 5.8 5.6 6.3 4.8
In months of imports of goods (cif) 6.2 6.3 6.8 5.3
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PRODUCTION OF SOME SELECTED INDUSTRIAL ITEMS ON LARGE SCALE 
(BASE YEAR : 2015-16)

Description of items of industry Unit

No .of 
reporting 
industries 
(selected)

2019-20 
(p)

2020-21 
(p)

Dec-21 
(p)

Nov-22 
(p)

Dec-22 
(p)

Manufacture of Food Products
Processing and preserving of meat M.T. 2 838 963 1088 1114 1150
Processing and preserving of fish, crustaceans and molluscs M.T. * 4150 4210 4993 3415 3645
Processing and preserving of fruit and vegetables 000 Litre 3 23420 24580 32636 18933 17850
Mfg of vegetable and animal oils and fats M.T. 2 135145 141040 162415 169106 164606
Mfg of dairy products 000 Kg * 5338 5700 6727 6458 6845
Mfg of rice / rice milling M.T. 2 162 180 212 149 152
Mfg of bakery products M.T. 1 2720 2750 2948 1831 1798
Mfg of sugar, cocoa, chocolate and sugar confectionery M.T. 16 6277 6027 15509 340 8726
Mfg of macaroni, noodles, couscous and similar farinaceous 
products, M.T. * 54 57 60 51 53

Mfg of processing of tea and coffee M.T. 3 7494 9214 6932 12135 12456
Mfg of other food products n.e.c. (Salt) M.T. * 132 146 192 93 179
Mfg of Prepared animal feeds M.T. 2 84451 87670 89305 85640 87540
Mfg of Beverages

Mfg of soft drinks 000 Doz 
Bottle 4 6920 6958 7154 14408 17125

Mfg of Tobacco products

Mfg of tobacco products (cigarettes & others Million 
No 2 6445 7082 7526 11619 12250

Mfg of bidies, Zadra and quivam, Tobacco manufacture n.e.c. Million 
No 5 1620 1710 1857 2097 2160

Mfg of Textile
Preparation and spinning of textile flbres M.T. 7 2190 2320 2780 2750 2840

Weaving of textiles, Silk & Synthetic 000 
Mitre 4+ 886030 952014 1093811 1094567 1192547

Finishing of textiles (dying, bleaching etc.) 000 
Mitre * 10969 11204 11374 14436 15312

Mfg of Jute textiles, Pressing and baling of jute and other fibres, 
spooling and thread ball M.T. 95 39578 41587 61887 16200 16200

Mfg of Knitted and crocheted fabrics, made-up textile articles, 
except apparel, carpets and rugs, cordage, rope, twine and 
netting other textiles n.e.c.(Goods designer, embroidery)

M.T. * 574055 605341 989591 1401160 1501256

Mfg of Wearing Apparel (Ready made garment)

Mfg of Wearing apparel, except fur apparel Million 
TK * 130277 141630 187965 186767 209377

Mfg of Knitted and crocheted apparel, articles of fur and 
crocheted apparel

Million 
TK * 133545 164821 195991 225446 243343

Mfg of Leather and Related products

Tanning and dressing of leather; dressing and dyeing of fur 000 Sq. 
M * 7894 8661 6385 4820 5247

Mfg of luggage, handbags and the like, saddlery and harness Dozen 3 1354 1410 1530 1570 1570
Manufacture of footwear 000 Pair 5 292 297 457 510 510
Mfg of Wood and Products
Sawmilling, wood-based panels, wooden containers, bamboo & 
cane Products, other products of wood & articles of cork, straw 
& plaiting materials

000 sq. 
M 3 178594 186797 217130 183331 182547

Mfg of Paper and Paper Products
Manufacture of pulp, paper and paperboard M.T. 2 4825 5150 7258 4171 4058
Mfg of other articles of paper and 'paperboard M.T. 2 8360 8683 6865 12135 12450
Printing and Reproduction of Recorded Media
Printing, Service activities related to printing, Reproduction of 
recorded media 000 No 2 6806 7205 7226 9120 9080

Manufacture of Coke and Refined Petroleum Products
Manufacture of refined petroleum products M.T. 1 92569 110698 40530 121520 121520
Manufacture of Chemicals and Chemical Products
Manufacture of basic chemicals (Compressed Liquid Gas) C. No 1 1209 1105 804 1016 848
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Description of items of industry Unit

No .of 
reporting 
industries 
(selected)

2019-20 
(p)

2020-21 
(p)

Dec-21 
(p)

Nov-22 
(p)

Dec-22 
(p)

Mfg of fertilizers and nitrogen compounds; plastics & synthetic rubber in M.T. 3 81346 108001 59945 75548 76048
Mfg of paints, varnishes and similar coatings, printing ink and 
mastics, Pesticides & other agrochemical products 000 Litre 2 173 170 171 190 188

Manufacture of soap and detergents, cleaning and polishing 
preparations, perfumes and toilet preparations 000 TK 2 99254 98627 62834 97520 95480

Matches/Fire fox, manmade fibre, other chemical products 000 
Gross 2 3412 3569 3758 3675 3950

Manufacture of Pharmaceutical
Manufacture of pharmaceuticals, medicinal chemical and 
botanical products 000 Tk 10 9043451 9970405 12689048 11720245 11827262

Mfg of unani& Ayurovedic, homeopatic & biochemical medicine 
, Medicinal chemical products 000 Tk 2 70709 103524 105188 122035 117269

Manufacture of Rubber and Plastics Products
Manufacture of rubber tyres and tubes; retreading and 
rebuilding of rubber tyres Dozen 2 114587 118695 155175 180637 181637

Manufacture of plastics products M.T. 2 2390 2410 3429 2650 2450
Manufacture of polythene products 000 Doz 1 12480 12450 12750 12900 12900
Manufacture of Other Non-metallic Mineral Products
Manufacture of glass and glass products 000 Sq.ft 2 6305 6779 8657 10654 10870
Manufacture of clay building materials, 000 SMit 1 1006 1039 1158 1025 1045
Manufacture of other porcelain and ceramic products 2 1289 1448 1393 1568 1680
Manufacture of cement, lime and plaster; article of concrete 
cement &; cutting, shaping & finishing of stone M.T. 8 548652 683982 826551 1075463 1108310

Manufacture of bricks 000 ' No 3 40 42 49 50 51
Manufacture of basic metals
Manufacture of basic iron and steel; basic precious & other non 
ferrous metals; casting of non-ferrous metals Manufacture of 
fabricated metal products, except machinery and equipment

M.T. 6 77343 96988 114745 77218 76462

Manufacture of cutlery, hand tools and general hardware 2 4069 4373 4596 4727 3941 4023
Manufacture of other fabricated metal products n.e.c. 2 102 109 108 117 110 112
Manufacture of computer, electronic and optical products
Mfg of communication equipment; electronic components & 
boards; computer & periphral equipment; No. 2 61521 64580 62609 65410 58970

Mfg of electrical equipment
Mfg of Batteries & Accumulator 000, No 2 52 56 63 42 43
Mfg of Fibre optics cables; other electronic and electric 
wires and cables; wiring devices M.T. 2 6012 6423 7195 8145 8254

Mfg of domestic appliances; other electrical appliances No. 1 358752 372955 386612 382454 356845
Mfg of machinery & Equipment
Mfg of metal-forming machinery and machine tools; 
machinery for metallurgy; machinery for food, beverage 
& tobacco processing, machinery for texitile, apparel & 
leather Production

No. EPB 965 997 1123 1146 1120

Mfg of motor vehicles, trailers and semi-trailers
Mfg of motor vehicles ; bodies (coachwork) for motor 
vehicles, trailers & semi-trailers; No. 2 402 389 514 456 468

Mfg of other transport equipment
Building of ships and floating structures; ship breaking & 
dismanting; railway locomotives M.T. 8 5520 5804 7630 6540 6560

Mfg of Motor vehicles No. 1 1354 1429 1575 1495 1520
Mfg of bicycles and invalid carriages No. 1 1918 1933 1956 2014 2140
Mfg of Furniture
Mfg of wooden furniture and fixture No. 3 10243 11927 13211 18950 20150
Mfg of plastic furniture and fixture No. 2 1688921 1785029 2023287 1843901 2396697
Mfg of packaging materials No. 2 384 406 414 407 415
Other Manufacturing

Mfg of sports goods Million 
Tk EPB 121 125 131 114 125

Note: P= Provisional
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CAPITAL MARKET SNAPSHOT
Market Bounced Back in April

Ticker Turnover (BDT bn)

1

UNIQUEHRL
AAMRANET

5.7
2

GENEXIL
GEMINISEA

5.5
3 5.4
4 5.3
5 4.8

Table: Turnover leaders in DSE

Source: DSE, City Brokerage Limited

Table: P/E ratio of sectors vs market

Chart: Sectors by M.cap

Chart: Avg. daily turnover (BDT bn)Chart: DSEX Index with MoM return

DSEX (LHS) MoM return (RHS)

EHL

Chart: Market P/E (x)

Chart: Turnover (BDT bn) in Apr’23

Sector P/E Market P/E

Chart: Sector M.cap return in Apr’23
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CONSUMER PRICE INDEX: NATIONAL
(BASE: 2005-06=100)

Source: Bangladesh Bureau of Statistics

Period General 
Index

Index by expenditure group

1. Food & 
Beverage

2. Non- 
Food

I. Clothing 
& 

Footwear

II. Fuel & 
Lighting

III. 
Household 
Equipment

IV. 
Medical 
Care & 
Health 

Expenses

V. Transport & 
Communication

VI.  Recreation, 
Entertainment,

VIII. 
Mise. 

Goods & 
Services

2013-14 195.08 209.79 176.23 194.77 163.47 206.14 164.06 167.20 164.38 193.75
2014-15 207.58 223.80 186.79 204.50 171.80 214.45 180.77 181.78 168.02 204.21
2015-16 219.86 234.77 200.66 233.38 182.74 227.39 199.94 201.34 171.01 211.61
2016-17 231-82 248.90 209.92 243.56 194.01 235.85 206.70 210.78 177.56 217.51
2017-18 245.22 266.64 217.76 255.24 200.25 249.68 209.28 218.80 183.65 223.81
2018-19 258.65 281.33 229.58 277.64 206.98 265.25 215.31 235.23 186.72 239.87
2019-20 273.26 296.86 243.00 290.00 220.70 282.67 230.07 248.48 190.13 259.27
2020-21 288.44 313.86 255.85 298.14 228.29 298.15 247.86 271.45 193.61 288.53
2021-22 306.18 332.86 271.98 320.14 232.43 320.30 253.62 313.00 202.60 312.28
2022-23
November 333.07 360.75 297.58 340.91 249.07 349.61 302.73 347.60 215.98 355.45
December 331.35 356.86 298.65 342.96 249.09 353.11 303.20 348.59 216.70 356.87
January 333.34 359.40 299.93 343.90 250.94 354.21 303.57 348.96 218.08 358.95
February 335.29 362.17 300.82 344.49 252.28 355.04 303.90 349.49 218.58 360.12
March 339.07 368.09 301.87 345.29 253.40 355.94 304.94 350.41 218.77 362.65
April (base: 
2021 22 = 
100)

111.45 111.26 111.60 108.03 111.71 113.80 108.05 110.11 114.40 111.60

CONSUMER PRICE INDEX: RURAL
(BASE: 2005-06=100)

Source: Bangladesh Bureau of Statistics

Period General 
Index

Index by expenditure group

1. Food & 
Beverage

2. 
Non- 
Food

I. 
Clothing 

& 
Footwear

II. Fuel & 
Lighting

III. 
Household 
Equipment

IV. 
Medical 
Care & 
Health 

Expenses

V. Transport & 
Communication

VI. Recreation, 
Entertainment,

VIII. 
Mise. 

Goods & 
Services

2013-14 196.90 207.72 179.69 200.61 164.05 197.62 168.87 166.01 179.72 199.74
2014-15 209.10 221.02 190.13 214.07 171.34 209.29 187.18 174.09 183.84 212.34
2015-16 220.10 230.31 203.86 242.26 179.19 222.11 211.04 188.69 187.84 221.12 
2016-17 231.02 243.08 211.83 253.51 187.45 229.57 219.35 193.71 194.81 226.47

2017-18 244.17 259.86 219.21 263.96 192.89 246.23 221.15 197.24 201.31 233.72 

2018-19 256.74 273.55 230.01 282.76 198.99 261.30 225.86 207.51 205.05 253.71

2019-20 271.20 289.08 242.74 292.21 212.44 277.56 242.40 217.05 208.93 275.65

2020-21 286.37 306.40 254.51 298.86 220.23 286.65       264.04 234.11 214.52 305.80

2021-22 304.76 326.34 270.42 318.29 223.88 308.52 269.97 274.69 225.50 332.14
2022-23
September 329.86 354.23 291.09 335.74 241.92 321.09 320.59 291.17 237.10 360.68
October 333.40 358.50 293.47 336.71 242.66 328.39 323.14           294.21 238.13 370.53
November 331.51 353.44 296.61 340.15 242.71 331.66 335.30           300.39 239.48 372.64
December 330.00 350.28 297.74 342.57 242.83 334.94 335.51           301.24 239.80     373.92
January 332.36 353.23 299.16 343.73 244.32 337.00 336.02 302.06 241.33 376.40
February 334.51 356.27 299.87 344.38 245.09 337.35 336.30 302.88 241.96 377.93
March 338.48 362.10 300.90 345.17 246.04 338.43 336.34 303.92 241.99 381.83
April (base 
: 2021-22 = 
100)

111.56 111.21 111.42 106.61 112.57 114.57 107.84 110.42 113.98 111.59
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CONSUMER PRICE INDEX: URBAN
(BASE: 2005-06=100)

Source: Bangladesh Bureau of Statistics

Period General 
Index

Index by expenditure group

1. Food & 
Beverage

2. Non- 
Food

I. Clothing 
& 

Footwear

II. Fuel & 
Lighting

III. 
Household 
Equipment

IV. 
Medical 
Care & 
Health 

Expenses

V. Transport & 
Communication

VI.  Recreation, 
Entertainment,

VIII. 
Mise. 

Goods & 
Services

2013-14 199.73 214.85 171.61 183.66 162.80 221.11 155.82 168.52 147.83 186.37
2014-15 204.76 230.56 182.32 197.93 172.33 223.53 169.80 190.26 150.95 194.16
2015-16 219.31 245.66 196.39 216.50 186.86 236.67 180.93 215.50 152.84 199.87
2016-17 233.29 263.09 207.38 224.66 201.60 246.87 185.05 229.59 158.93 206.45
2017-18 247.17 283.19 215.83 238.67 208.77 255.74 188.96 242.55 164.59 211.57
2018-19 262.17 300.30 229.00 267.92 216.22 272.20 197.25 265.77 166.95 222.78
2019-20 277.06 315.83 243.34 285.82 230.27 291.66 208.97 283.12 169.81 239.06
2020-21 292.27 332.08 257.64 296.78 237.63 318.36 220.17        312.59 171.05 267.20
2021-22 308.81 348.75 274.07       323.66 242.32 341.00 225.63        355.22 177.90 287.76
2022-23
September 335.62 383.59 293.88 339.99 255.20 370.67 246.22 389.06 189.65 316.99
October 337.64 385.64 295.88 340.94 255.88 372.39 246.65 394.38 190.60 323.15
November 335.95 378.58 298.87 342.34 256.44 381.17 246.99 399.63 190.62 334.23
December 333.85 372.94 299.86 343.69 256.34 385.06 247.89 400.77 191.76 335.82
January 335.15 374.44 300.97 344.21 258.61 384.46 248.03 400.64 192.99 337.40
February 336.74 375.57 302.09 344.70 260.61 386.14 248.44 400.86 193.35 338.13
March 340.16 382.70 303.15 345.52 261.93 386.72 251.21 401.65 193.72 338.97
April (base: 
2021- 22 = 
100)

111.09 110.35 111.56 110.47 110.71 112.38 108.46 109.78 115.40 111.41

WAGE RATE INDEX BY SECTORS: BANGLADESH
(BASE: 2010-11=100)

Source: Bangladesh Bureau of Statistics

Sector 2019-20 2020-21 2021-22  February ’23       March ’23  April ’23

General 170.39   180.83 191.80 208.75 209.96 210.22
percentage change (Point to Point)  6.35     6.12     6.06 7.11 7.18 7.23
percentage change (over previous month) 1.01 0.58        0.12
1. Agriculture 170.28     181.16 192.21 209.27                            210.53     210.76

percentage change (over previous month) 6.48              6.39        6.10 7.01                              7.22 7.28
percentage change (over previous month) 1.01 0.60 0.11
i)  Agriculture 170.32   181.23 192.39 209.60 210.87 211.10

percentage change (Point to Point)           6.51 6.41   6.16  7.06 7.27 7.33
percentage change (over previous month) 1.02 0.61           0.11

ii) Fish 168.58  177.84 1183.06 192.17 192.79 193.30
percentage change (Point to Point) 4.97       5.49       2.95 4.27 4.30 4.32
percentage change (over previous month)                0.47       0.32           0.26

2. Industry 168.24     177.52           187.83 204.05 205.16 205.43
percentage change (Point to Point) 5.99    5.51 5.85 7.16 6.92 6.93
percentage change (over previous month) 0.96 0.54 0.13
i) Construction 160.17    167.24 174.62 186.66 187.49 187.70

percentage change (Point to Point) 4.77 4.42 4.41 5.93 5.64 5.65
percentage change (over previous month) 0.81                                 0.45 0.11

ii) Production 184.65 198.37    214.87 239.31 240.98 241.39
percentage change (Point to Point) 8.21   7.43  8.30 9.17 9.01 9.02
percentage change (over previous month) 1.19                         0.70 0.17

3. Service 175.33    185.99        199.42        215.86 217.04 217.38
percentage change (Point to Point) 6.41 6.07 6.32 7.45 7.53 7.60
percentage change (over previous month) 1.13                                0.55 0.16
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